Economic punch -
in the heart of europe

Beneath Austria’s awe-inspiring mountains lies
one of Europe’s most dynamic, open, innovative
and internationalized economies, as well as a
capital city, Vienna, that ranks as the best place in
the world to live, according to several indexes.
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Austria in numbers

Located at the heart of Europe, Austria holds historic links
to Central, Eastern and South Eastern Europe, and is the
gateway to that region’s growing economies.
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Dynamic and open economy
Investors are increasingly mov-
ing to Austria, an open and inno-
vative country that provides easy
access to Western, Central and
Eastern Europe.

Top economic performer
One of the best performing econo-
mies in the euro area is underpinned
by a stable financial sector.

Advanced manufacturing
Technology and innovation are the
cornerstones of Austria’s diverse in-
dustrial manufacturing sectors.

Education and research

The European Union's second-big-
gest spender on research is sup-
ported by a network of high-quality
institutes and universities.

The world’s most liveable city
Viienna is internationally recog-
nized as having the highest quality
of life anywhere in the world.

Transitioning to green energy
Public and private sectors are work-
ing together to meet ambitious invest-
ment goals for renewable energies.

A digital nation is rising
Austria’s high-tech champions are at
the forefront of digitalization globally.

A tourism giant

Visitors are drawn to Austria's moun-
tains, rivers, lakes, cities, culture and
food, among many other things.

Sustainable Austria
Austria is a global hotspot for innova-
tive environmental technologies.
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The land of

hidden champions

Austria has proved to be the perfect environment for high
quality and research-focused innovative businesses to

grow as global leaders.

Austria, a dynamic and prosper-
ous country at the very center of
Europe, 1s a powerhouse of inno-
vation, technology and advanced
manufacturing. With one of the
continent’s fastest-growing econ-
omies, the country has created a
unique environment that enables
businesses to thrive domestically,
regionally and on a global scale.
Proof of that is the emergence
of multiple ‘hidden champions’
across the country: extremely suc-
cessful companies with little glob-
al recognition that are among the
top three worldwide market lead-
ers In their niche sectors. “Austria
has the third-highest number of
hidden champions in the world
and ranks first in terms of hidden
champions per capita,” says Georg
Kapsch, president of the Federa-
tion of Austrian Industries.
According to Campus 02, one
of the country’s 21 research-inten-
sive universities of applied science,
Austria contains around 200 high-
ly specialized hidden champions,
70.6 percent of which are involved

For further information please visit www.prisma-reports.com

in industrial manufacturing, espe-
cially in sectors such as mechani-
cal engineering, metal technology,
the automotive industry, aero-
space and electronics. What these
market leaders have in common,
among other things, is a focus on
high-tech research and develop-
ment, an activity encouraged by
various countrywide Incentives.
The majority of Austria’s hid-

SHUTTERSTOCK: IAKOV FILIMONOV

“You don’t have to go to Silicon
Valley to create successful, high-
tech globally operating startups.
Austria offers a great environment
for such companies to grow as
global leaders,” confirms Alexan-
der Reissner, CEO of Enpulsion,
a startup that has commercialized
a breakthrough propulsion system
for satellites.

Enpulsion, like most of Austria’s

Austria has the third-highest number of hidden

champions in the world. ”

Georg Kapsch, President, Federation of Austrian Industries

den champions are small- and me-
dium-sized enterprises (SMEs),
a category of firm that, overall,
makes up 98 percent of the coun-
try’s total companies and 1s a huge
factor in the ongoing success of
the economy. Austria provides
effective support to its entrepre-
neurial SMEs and has, for exam-
ple, created a vibrant ecosystem
of startups, serial innovators and
technological pioneers.

businesses and all of its hidden
champions, has a global outlook.
54.5 percent of the country’s total
goods are exported, which rises to
64 percent for industrial products
and 88 percent for the output of
hidden champions.

In all cases, the “Made In
Austria” brand has gained an in-
ternational reputation for being
unique, sophisticated, high quality
and innovative.


www.verbund.com
https://www.rag-austria.at
https://www.borealisgroup.com
https://www.ffg.at
https://www.uni-graz.at
https://www.ochsner.com

Free market economy, free trade advocate

International investors are being increasingly attracted to
Austria. Birgit Reiter-Braunwieser, director Central and Eastern
Europe of promotion agency Invest in Austria explains why.

PR Since 2000, the amount of
foreign direct investment that
Austria has received has gone up
by 52 percent to about $204 bil-
lion. Many international investors
choose Austria because it is a
fantastic place to live — its capital
Vienna, for example, has now been
ranked by global consulting firm
Mercer as having the highest qual-
ity of life anywhere in the world for
the tenth year in a row. What are
some of the other key attractions
that are bringing so many inves-
tors to the country?

BRB On the one hand, there is a
wonderful market here: Austria is a
highly developed business location
with one of the highest purchasing
powers in the European Union (EU). Itis
a small, stable, predictable and neutral
economy that is open to competition,
which makes it an interesting hub for
international companies.

On the other hand, Austria is very
competitive because it has an extremely
central location that makes it the ideal

makes Austria continue to be a success-
ful business location.

PR The US is Austria’s third most
important trading partner and
over 300 US companies have op-
erations in the country. What are
the main trends that you are wit-
nessing at the moment in terms
of investors and where they are
investing?

BRB The region of Vienna has been
gaining in popularity as a headquarters
location. It used to be mainly western
multinational corporations that set up
regional headquarters here but now it
is becoming more and more interna-
tional and we have growing numbers
of Eastern European, Russian and Asian
companies. For example, the Industrial
and Commercial Bank of China opened
aregional hub in Vienna in May.

With regard to Austria-US relations,
the US Chamber of Commerce in Vi-
enna is very active. There has been an
upswing in US companies coming here
— including Amazon, which recently

There has been an upswing in US companies coming here
— including Amazon, which has opened a logistics facility.”
Birgit Reiter-Braunwieser, Director Central and Eastern Europe, Invest in Austria

base for business activities as it offers
quick and easy access to the EU market
of 500 million consumers, plus South
East and Eastern Europe. Salary levels
are high but Austrian employees are
highly qualified and motivated and,
therefore, productive and loyal to the
companies that they work for.

The Austrian workforce is both qual-
ified and practical because the country
has excellent general and applied uni-
versities. In addition, Austria’s central
location has driven talented people from
newer EU member states to join our
labor market. This means that Austria
offers all the skills and the talents that
employers might be looking for.

Another important factor is a focus
on research and development (R&D).
The country has the second-highest
R&D spending levels in the EU and this
input is turned into innovative products
and services that keep Austrian compa-
nies competitive — it is innovation that

opened a logistics facility and will open
a second soon — and we are current-
ly in negotiations with other large US
firms.

English is widely spoken in Austria,
especially in Vienna where you have a
large expat community and 30 percent
of students are international. The city is
increasingly cosmopolitan and a great
hub for international business.

Another trend we are seeing is ris-
ing investments in anything to do with
digitalization across a wide range of
sectors including services, information
technologies and telecommunications.
Fintech and artificial intelligence are at-
tractive areas, for instance, as is indus-
trial automation — we have very strong
industrial base in Austriaand interesting
companies are developing innovative
activities around industry 4.0.

Inaddition, mergers and acquisitions
are picking up, as they are everywhere
in Europe. We have seen large expan-

sion projects: as an illustration, the
industrial automation company B&R
was acquired by the multinational tech-
nology leader ABB last year and now
they are investing over $110 million in
an expansion here because we have the
engineering talent that they need.

PR At about 25 percent, Austria’s
corporate tax is lower than in
neighboring countries like Ger-
many, where it is nearly 30 per-
cent. What's the impact of this on
foreign investment and what are
other significant incentives for po-
tential investors?

BRB Our neighbors to the east
have lower taxes, but 25 percent is a
good middle point. Austria is a leader
in incentives for technology, including
offering a 14 percent R&D tax credit for
research-intensive companies. We want
to attract more of these companies, and
to encourage R&D and innovation, so
we will continue to contribute to this
through lower and subsidized taxes.

Birgit Reiter-Braunwieser
Director Central and Eastern Europe, Invest in Austria

acquire our startups to gain their in-
novative technologies, such as Stream
Unlimited, a digital loudspeaker innova-
tor, which Google has taken a stake in.

PR How does the reality of Austria
differ from the image people who
have not visited the country might
have?

In today’s world, having this kind of hub for international
business in this quality of location is an important asset.”
Birgit Reiter-Braunwieser, Director Central and Eastern Europe, Invest in Austria

PR How attractive is Austria for in-
ternational startups?

BRB The Austrian startup scene
has developed tremendously in the last
couple of years, and the sector is now
dynamic and important. There are a
number of direct public-sector subsidy
programs for startups and venture cap-
ital funding is growing. In comparison
with other startup hubs, Austrian com-
panies are particularly strong in tech-
nology-intensive business-to-business
areas as that is where our talents lie.
We have seen several US companies

BRB Behind its beautiful touristic
image, you find a highly innovative and
modern country, with dynamic entrepre-
neurs and international CEQs. We score
highly in rankings for doing business
because we offer things that others don't
but that Austria takes for granted, such
as safety, political stability, equal rights
for foreign investors and intellectual
property protection. In today's world,
having this kind of hub for international
business in this quality of location is an
important asset — don't underestimate
Austria as a business location.
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Central position and
easy market access

Located at the crossroads of Central, Eastern and Western
Europe, around 380 multinational companies in numerous
sectors have set up regional headquarters in Austria.

Eli Lilly, BMW, DHL, Mars and
Hewlett Packard are among those
using Austria as a base to gain
easy access to the fast-growing
markets of Central, Eastern and
South Eastern Europe (CESEE).
On the other hand, firms from
CESEE are increasingly using the
country as their entry point to
Western European economies. As
Michael Lagler, managing partner
of leading law firm Schénherr, says,
“Austria 1s the hub for CESEE. If
you want do business in the region,
1t’s the place to be.”

Austria’s excellent air transpor-
tation Infrastructure has helped
the country achieve this position.
Vienna International Airport acts
as the regional gateway for long-
haul connections, offers flights to
over 40 Central and Eastern Euro-
pean destinations and nowhere n

Europe 1s over three hours away.
Other benefits for firms based in
Austria include the presence of
advisors and employees that speak
the region’s languages and under-
stand the different markets.

Austria is a hub for collaboration
between business, science, politics
and culture. An illustration of this
1s the European Forum Alpbach,
an annual event that brings togeth-
er international decision makers
and a young audience to advance
interdisciplinary  approaches  to
world issues. 2018’s event attract-
ed over 5,000 people from 105 na-
tions, with a highlight being a con-
versation between the presidents
of Serbia and Kosovo on resolving
conflict between the states. In this,
as in business, Austria is at the
center of European integration and
global cooperation.

10 things you didn’t know about Austria

* Austria is the 14th richest country in the world and the fourth
wealthiest in the Organisation for Economic Co-operation and

Development.

 Ever since the end of World War |, Austria has sworn to a posi-
tion of permanent neutrality.

* Austria is recognized as offering one of the highest standards

of living in the world.

 The Austrian flag is the world’s oldest national flag.

» Austria has a very strong coffee culture and has developed a
wide range of variations on the beverage.

» The croissant pastry, often attributed to France, was actually

first baked in Austria.

» The waltz is also originally from Austria. Invented in the 17th
century, it is still regularly danced today and taught in schools.

* Aside from Arnold Schwarzenegger, other famous Austrians in-
clude the pioneering psychoanalyst Sigmund Freud, sports-car
company founder Ferdinand Porsche and, of course, numerous
composers of music including Liszt, Strauss and Schubert.

 Austria has produced many great athletes in various sports
from skiing to Formula One motor racing, mountaineering and

tennis.

* Austria is the world’s biggest consumer of organic food.

For further information please visit www.prisma-reports.com
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Regional hub for services

One of Austria’s major advantages as a hub for investors in
Europe is its experienced and knowledgeable services sector.

When it comes to professional
services, the partner of choice for
international  investors moving
into Central, Eastern and South
Eastern Europe (CESEE) is likely
to be Austrian. The country’s ser-
vices sectors are highly advanced
and operate under clear regulatory
frameworks. In addition, the best
Austrian firms have opened offices
in emerging CESEE markets and
acquired an in-depth understand-
ing of each country.

In the case of law;, “Austria has
very developed legal and judicial
systems and 1s at Europe’s fore-
front for intellectual property
protection, for example” says Mi-
chael Lagler, managing partner
of Schénherr, Austria’s leading
full-service commercial law firm.
Headquartered in Vienna, Schén-
herr is one of the largest operators
in CESEE with 14 offices and
four country desks. “We offer a
high-quality one-stop shop for the
whole region and multi-jurisdic-
tional expertise,” he explains, add-
ing that Schénherr’s lawyers have
an outstanding reputation for their
expertise, creativity and ability to
stay on top of developments in the
rapidly changing region.

The firm contains experts in
every aspect of commercial law
and is the go-to legal advisor for
complex cases. One of its special-
ties 1s mergers and acquisitions
(M&As), Lagler states: “Schén-

Michael Lagler
Managing Partner, Schdnherr

herr 1s Austria’s M&A power-
house. We have the leading team
and multiple awards, including
Chambers and Partners’ ‘Austria’s
M&A law firm of the year’ n
2019.” This latest award was the
result of representing clients like
US investment firm Starwood to
acquire a stake in property group
CA Immo for almost $840 mullion.

As Austria becomes more In-
novative, so must its professional
services, he says: “That’s why we
have established a group that fo-
cuses on legal advice with respect
to technology and digitalization.
We have also launched our own
innovation hub to develop and im-
plement new technologies. Schon-
herr wants to continue taking legal
advice to the next level and innova-
tion is key for that.”


https://www.alpbach.org
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The Austrian economy:
One of the hest performers in the euro area

The country’s diverse and growing economy is supported
by one of the world’s most stable banking systems.

Austria’s gross domestic product
(GDP) of $431 billion in 2018
represented  year-on-year  real
growth of 2.7 percent, significantly
better than the European Union
(EU) average of 1.9 percent and
the strongest growth the country
has recorded since 2011. “Austria
has had growth rates above the EU
as a whole and the eurozone for a
number of years now;” says Ewald
Nowotny, who retires from his po-
sition as governor of the Austrian
central bank, Oesterreichische Na-
tionalbank (OeNB), this month.
He notes that, “Due to a Euro-
pean slowdown, in 2019 we expect
a lower growth rate of 1.6-1.8 per-

Austria has had growth
rates abhove the EU as a
whole and the eurozone
for a number of years
now.”

Ewald Nowotny, Qutgoing Governor,
QOesterreichische Nationalbank

cent, but this is still above what
will be achieved by Europe overall,
and individual countries like Ger-
many and France.” This growth
reflects a stable and sustainable
economy, according to credit rat-
ings agencies: Standard & Poor’s
(S&P) and Fitch rate the country
at AA+, while DBRS ranks it
AAA.

Reasons for the high ratings
include fiscal policies that have
brought a positive budget balance
for 2018, regular current account
surpluses that reached 2.3 percent
of GDP last year and a declining
debt ratio.

In addition, says Barbara Kolm,
vice president of the OeNB and di-
rector of the Austrian Economics
Center, a politically independent
research institute: “Inflation 1s low,
there is a stable political and social
environment, we meet our targets,
structural reforms are under way,
we see constant improvement n
our competitiveness rankings and

companies keep investing.”

In fact, “a record amount of
new foreign investment entered
Austria in 2018,” states Nowotny.
Inward transactions of $7.2 billion
were distributed across many sec-
tors, including professional, scien-
tific and technical services, manu-
facturing and real estate.

‘A highly diversified economy is
one of the factors behind Austria’s
growth: we have strong industrial
capacity but also well-developed
services ranging from tourism to
professional services. In Austria,
you have a country that com-
bines rich cultural traditions with
modern research and technology,”
Nowotny says.

Kolm also highlights a focus
on research as an economic ad-
vantage: ‘Austria Invests In In-
novation, and has research and
development clusters for numer-
ous industries that attract foreign
companies and startups.” Further
advantages for those firms are a
skilled workforce and stable labor
conditions with hardly any strikes.

As well as good research infra-
structure, the Central European
country’s  excellent  transport,
energy and other Infrastructure
makes 1t a “huge regional energy
supplier and vital trathc hub. Look
at Austria’s railway, for example:
6,300 freight trains traveled be-
tween Asia and Europe in 2018,
an increase of 72 percent on 2017.
That helps us as an export-orient-
ed country,” notes Kolm.

The value of Austria’s diverse
exports rose 5.7 percent to nearly
$170 billion in 2018 and the coun-
try supplies a balanced variety of
export destinations. While other
EU countries, especially Germany,
are the most important, Austria
has a strong position in the conti-
nent’s current growth region: Cen-
tral, Eastern and South Eastern
Europe (CESEE). It's next biggest
trade partner 1s the US, with which
it has “excellent economic and cul-
tural relations,” says Nowotny.

Ewald Nowotny
QOutgoing Governor, Oesterreichische Nationalbank

The stability of Austria’s econ-
omy is underpinned by a banking
system made up of 597 institu-
tions that S&P rates as one of the
13 most stable in the world and
which held assets of $1.1 trillion
in 2018. “Financing in Austria 1s
mainly provided by our strong
internal banking sector and so the
banking industry is very important
for the country,” explains Nowot-
ny, who says that the sector is in
excellent health, with all banks
posting profits in 2018,

Banks invest in the region

As well as financing the domestic
market, many of Austria’s largest
banks, such as Erste, Raiffeisen
and Hypo Noe, were the first in-
ternational operators to move into

CESEE in the 1990s. They are

© Ignasi Bolto

Barbara Kolm
Director, Austrian Economics Center

benefiting from that expansion,
with their subsidiaries in the re-
gion posting an aggregate net prof-
it of $3.24 billion n 2018, up 11
percent on 2017. “Our banks have
a unique knowledge of and em-
phasis on this region, that’s one of
our strengths,” says Nowotny.

The sector’s position has been
reinforced since 2008’s global
financial crisis thanks to effec-
tive regulatory oversight at the
macro-level from OeNB and at
firm-level by Austria’s Financial
Market Authority. Banks have also
restructured and adapted their
business models to take account
of, among other things, the need
for risk reduction and for investing
in digitalization. In banking, as in
the rest of its economy, Austria 1s
focused on the future.

Real gross domestic product in Austria and the euro area
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A dynamic market
for expanding hanks

Austria provides a supportive environment for financial
companies and a gateway to growth in the wider region.

An excellent testimonial to the
strength and potential of Austria’s
financial sector is provided by the
country’s fourth biggest bank:
BAWAG Group, named “Best
Bank in Austria” for the fourth year
running by Global Finance maga-
zine in May. “Within a decade, we
went from a loss-making, under-
capitalized bank to one of the top
5 percent in Europe, and the most
profitable and efficient one in the
Austria, Germany and Switzerland
(DACH) region,” says Anas Abu-
zaakouk, a US citizen who i1s CEO
and chairman of the bank’s manag-
ng board.

Established in 1922 as a trade-
union bank, in 2006 BAWAG was
bought by a consortium led by US-
based Cerberus Capital Manage-
ment. “In 2017, BAWAG was listed
on the Vienna Stock Exchange — it

In 2006, we had about
1.5 million customers;
today, we have around

2.5 million.”

Anas Abuzaakouk, CEQ and
Chairman of the Managing Board
BAWAG Group

was the largest initial public offering
n Austrian history, which our team
takes great pride in,” Abuzaakouk
states.

Since privatization, the bank,
which concentrates on retal and
small- and medium-sized enterpris-
es (SMEs), has been transformed.
“We de-risked the balance sheet, fo-
cused on operations and reinvested
in our retail franchise. In 2006, we
had about 1.5 mullion customers;
today, we have around 2.5 million,”
he says, adding that BAWAG's pre-
tax profit was $640 million n 2018,
up 14 percent on 2017, and the
bank 1s on track to reach its pre-tax
profit target of over $670 million in
2019.

Operational excellence

While other Austrian banks have
expanded eastward, approximately
80 percent of BAWAG's business is

Anas Abuzaakouk
CEO and Chairman of the Managing Board
BAWAG Group

in DACH, especially Austria, while
the remainder 1s from US and West-
ern European corporate clients.
Abuzaakouk explains why: “DACH
1s a market of 100 mullion people,
economic growth averages about
1.5-2 percent, unemployment is 3-4
percent, clients are disciplined in
loan paying, and the countries have
strong fiscal and stable regulatory
environments — great factors for
retail and SME banking.”

BAWAG aims to provide its cli-
ents with operational excellence and
“simple, cost-effective and efficient
end-to-end processes, whether it’s
loans, mortgages, auto leases or
current accounts. Our differentiator
n this is technology: we embrace
technology in every aspect of our
business,” he states.

As an illustration of this, in June
the bank acquired a 49-percent
stake In fintech company Finven-
tum. To date, much of BAWAG's
growth has come through acqui-
sitions and it 1s likely to continue
playing a role in the consolidation
of Europe’s banking industry as it
continues to grow domestically and
in the rest of DACH.

As an American living in the
country, Abuzaakouk notes: “It 1s
a dynamic market that can serve
as stepping stone and as a core
market, thanks to a supportive po-
litical, regulatory and commercial
environment.”

For further information please visit www.prisma-reports.com

5 reasons to pick Austria as your European hub

1 Speed to market

Companies can be registered within a week, tax numbers in a
day and Austrian entities enjoy one of the world’s most exten-
sive double taxation treaty networks.

2 Simplicity

One managing director, who can be non-resident, a registered
address, and annual financial statements and tax returns are all
that is required to run an Austrian limited liability company.

3 Incentives

The Austrian group taxation scheme allows the pooling of tax
profits and losses of a domestic parent and its domestic and
foreign subsidiaries. Innovative companies benefit from a 14
percent tax credit on research and development, and there are
specific incentives in place to attract international startups.

4 The heart of Europe

Austria is perfectly located at the brink of East and West, and
Vienna International Airport provides fast connections to global
business centers and 40 Central and Eastern European destina-
tions — more than any other airport in the world.

5 Social peace and motivated local workforce

Austrian employees are highly educated, productive and rarely
go on strike. Wages are moderate compared with the Europe-
an-Union average and the country has very flexible labor laws.

greiner

You may Not
KNOW US.
Sut you
certainly kno
our products.

We are Greiner from Kremsmunster in Austria, one of the worl
suppliers of foam and plastic solutions.

In other words, when you enjoy a yogurt somewhere around t
take a seat in a car or a plane, receive medical treatment, or
out of the window, it is highly likely that you will come into con
of our innovative solutions. Whether today, or tomorrow.

greiner.com
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Technology and
innovation: Gornerstones

of Austria’s

manufacturing industry

The Austrian economy is based on strong, highly developed,
diverse, innovative and competitive industrial manufacturing.

Trade and industry make up about
one third of Austria’s gross domes-
tic product and the importance of
manutfacturing is growing. Accord-
ing to Statistics Austria, the coun-
try’s 30,023 industrial companies
made revenues of about $276
billion in 2018, 15.8 percent more
than in 2016.

“We are a very strong manufac-
turing nation. The move to digita-
lization 1s helping Austria a lot in
this regard because it cuts down
costs and enables economies of
scale,” says Georg Kapsch, pres-
ident of the Federation of Austri-
an Industries, an association with
4,400 industry members.

Many of Austria’s industrial
players have now become well-
known global market leaders, such
as Red Bull in food and drink,
PALFINGER and KNAPP in me-
chanics and machinery, Swarovski
In premium jewelry, motorcycle
producer KTM, TTTech and Krei-
sel Electric in automotive, Greiner
and Borealis in chemicals and plas-
tics, and Infineon Technologies
Austria in electrics and electronics.

A propeller for innovation

Small- and medium-sized enter-
prises (SMEs) make the majority
of Austria’s industrial output. In
2017, 98 percent of Austria’s man-

Austria’s KTM Industries is Europe’s leading motorcycle manufacturer

ufacturers were SMEs and many
are part of a dynamic environment
for startups that has put the coun-
try on Forbes’ European startup
hotspot List.

95 percent of young innovative
firms saw their revenues grow in
2018, helped by a variety of factors
including public-sector support
and a dual-education system that
provides apprenticeships as well as
research-based study. As a result,
there is easy access to “highly ex-
perienced, trained and educated
staff,” says Kapsch, while 58.8
percent of startup founders have
a master’s or higher qualification.

A powerhouse in the mechanical and automotive industry

For all Austrian manufacturers,
exports are vital and thriving. In
2017, the value of their exports
rose 8.23 percent to $158 billion,
70 percent of which came from
other European Union countries
and 7.6 percent from the US.

The country’s products have
such a reputation for quality and
innovation that in the case of the
automotive sector, for example, 1t
1s now hard to find a vehicle made
anywhere in the world that does
not contain Austrian components.
In this, as in many other sectors,
Austria’s industrial manufacturers
are driving global developments.

CEQ Stefan Pierer explains how being based in Austria has
helped him transform KTM Industries into Europe’s biggest
high-performance street and off-road motorcycle producer, with
4,300 staff selling 260,000 vehicles worth $1.78 billion a year.

PR What are a few advantages of
Austria for manufacturers?

SP The success of Austrian industry
can be explained by several factors. The
first is education and our tradition of ap-
prenticeships. At KTM, we have almost
200 apprentices who work alongside
well-educated and highly motivated
employees. Secondly, Austria has a
research and development (R&D) tax
refund of 14 percent, which enables
us to be quicker than our international
competitors. Another factor is access to
export financing.

PR KTM is Europe’s leading motor-
cycle manufacturer with about 9.5
percent of North America’s market.
What does your brand represent?
SP Our brand means “ready to race.”

We are a premium sport motorcycle
brand, racing is the driving force of the
company and our source of inspiration
in innovation. Its a niche activity and
what we are doing is extreme, but we
love it. We like competition and look for
high-performance engines that use cut-
ting-edge and competitive technology.
Today, we offer awhole range of off-road
and street motorcycles from 125¢¢ up
to the peak 1,300cc, where we compete
with Japan’s Yamaha and Honda.

PR How does KTM remain at the
forefront of innovation and trends?

SP KTM is among Austria’s largest
spenders on R&D, with a ratio of around
8.6 percent on our sales volume. We are
one of the pionegrs in electric mobility,
forexample, and our first electric motor-

Stefan Pierer
CEQ, KTM Industries

bike, the “Freeride €”, has been on the
market since 2014. In 2018, we decid-
ed to enter the e-bike market with our
brand Husqvarna Motorcycles because
the trend is clear: urban mobility will
become electric.

PR KTM has a major global pres-
ence on five continents, a large
sales network with 31 international
subsidiaries that attend over 2,800

dealers and importers worldwide,
and 54 percent of your sales are
made outside Europe. How did
you become so globalized?

SP Qur strategic alliance with India’s
Bajaj Auto Ltd. that started in 2007 has
indeed been very helpful in making us a
global player. Bajaj, the second-largest
Indian motorcycle producer, was look-
ing for a European technology partner
and KTM has been a great match from
the beginning. We deliver high-end
technology and Bajaj industrializes the
engine platforms and produces around
100,000 bikes in India. Through this,
we have been able to enter the emerging
markets of India, Latin America, China
and other Southeast Asian countries.

Our biggest single market is North
America. There are a lot of motorsport
activities in the US, which makes it
exciting for KTM and our US subsidi-
ary, which serves about 500 dealers, is
our biggest. We have about a 9 percent
share of the US market and two-wheel-
ers are an increasingly popular mode of
urban transportation there.

AUSTRIA ECONOMIC PUNCH IN THE HEART OF EUROPE

Machine-making industry fuels the US market

Austria's machinery producers have become market leaders by offering reliable, cutting-
edge products and by developing global networks for sales, service and manufacturing.

Manufacturing high-tech machin-
ery for global niche markets is one
of Austria’s biggest success stories.
According to trade body MetalT-
echnology Austria, 1,200 Austrian
companies work 1n metal technol-
ogy and machinery, which turned
over around $44 billion in 2018.
Over 80 percent of those revenues
came from exports, making it third
in the world for machinery exports
per head of population.

Leading companies in the sec-
tor include pulp-and-paper ma-
chine maker Andritz, cable railway
manufacturer Doppelmayr, plas-
tics specialist the Engel Group
and PALFINGER, which has been
making innovative lifting solutions
for use on vehicles and in the mar-
itime field since 1932.

58 percent owned by the Pal-
finger family, PALFINGER is one
of Austria’s strongest industrial
groups, earning about $1.8 billion

PALFINGER is number
one in everything relating
to lifting, not just for
products but also in
auxiliary services.”
Andreas Klauser, GEQ, PALFINGER

in 2018, a rise of 10 percent on
2017. The group is world market
leader for many of the state-of-the-
art products in its portfolio, which
includes cranes, skip loaders,
hooklifts, forklifts, railway systems
and bridge inspection units for use

bine quality and innovation

on land, as well as deck equipment
and handling solutions for all ma-
jor maritime industries.

“PALFINGER is number one
in everything relating to lifting, not
just for products but also in aux-
iliary services, including software.
We want to ensure that our cus-
tomers get a premium, full-range
and turn-key lifting solution,” clar-
ifies CEO Andreas Klauser.

Global group with local service
Wherever they are, PALFINGER
has operations close to those cus-
tomers. It has 35 manufacturing
sites in Europe, the Americas and
Asla, including five in the US, an
important market that it is looking
to grow. In addition, it has a sales
and service network that consists
of its own branches alongside
5,000 independent outlets in over
130 countries on all continents.
Klauser explains why this huge
network is important: “We put ef-

For further information please visit www.prisma-reports.com

fort into being a reliable and long-
term partner for customers and
suppliers. With our size, market
presence and positioning as the
top provider, our partners are guar-
anteed that we are here for the long
term. When you combine that
with our focus on product applica-
tions, innovation and quality, PAL-
FINGER has a clear advantage.”

The company leads the sector
in technology and mnnovation as
well as sales, he says: “Research
and development is focused on our
core business but we also study
new opportunities, businesses and
services. Technology is changing
so fast that it’s no longer enough
to wait for customers’ feedback
before developing products — we
need to see further ahead. So, we
have set up a think-tank division
called PALFINGER 21st in a Vi-
ennese startup environment.”

In February, the division
launched its first product: STRU-

Andreas Klauser, CEQ, PALFINGER

CINSPECT a digital system that
uses drones and artificial intelli-
gence to rapidly inspect bridges
and buildings. While at April's
Bauma, the world’s largest ma-
chinery fair held in Germany, PAL-
FINGER presented more smart
and data-based new products.

Being family-owned has advan-
tages for stability, states Klauser:
“However, PALFINGER grew rap-
idly through mergers and acquisi-
tions, and became fragmented. So
in 2018, we implemented a new
structure, the GLOBAL PAL-
FINGER ORGANIZATION, to
bring these fragmented elements
together. Our management team
has been consolidated into a global
team to leverage synergies between
our businesses to add value.”

This strategy 1s working. 2019
Q1 revenues showed year-on-year
growth of 12 percent, Klauser 1s
confident that the full year will be
another record one and that PAL-
FINGER will pass $2.23 billion
in earnings by 2022, mainly via
organic growth. “We are commit-
ted to remaining the number one
lifting-solution provider,” he says.
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Greiner’s innovative Vacuette blood collection system

Austrian plastics industry:
Leading by example

Austria’s huge and diverse plastics sector includes
companies that have become global market leaders by
manufacturing products that make the world a better place.

Plastics are big business in Austria,
a country containing Europe’s larg-
est network for the material, with
around 600 companies working
in the sector. “In plastics, Austria
1s the leader of the pack. Many of
the world’s top players are based
here,” says Axel Kithner, CEO of
Greiner, one of the biggest of those
firms with annual revenues of $1.83
billion.

About 70 percent of the sector’s
products are being exported, main-
ly within Europe and to the US, and
some have capitalized on this by
expanding internationally. Greiner,
for instance, operates in 33 coun-
tries, says the CEO; “76 percent
of our turnover is being generated
in Europe and 10 percent in North
America but we aim to further de-
velop our activities beyond our con-
tinent.”

Austrian companies cover all
aspects of plastics, from resins
to auxiliary inputs and from sta-
bilizers to industrial machinery.
Many specialize in one area, while
a few, like Greiner, are innovators
in diverse fields. The family-owned
group’s operations include foam
production and plastics processing
for the packaging, furniture, sport,
automotive, medical and pharma-
ceutical sectors. It is also among the
world’s top extrusion equipment
manufacturers.

“We endeavor to create prod-
ucts that add value to life,” Kithner
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Axel Kiihner
CEO, Greiner

states, listing vacuum tubes for
blood collection, a mattress that
absorbs humudity and smart air-
craft seat cushions as examples of
market-leading Greiner inventions
that meet this criteria. “There are so
many fields where plastic can add
value but we also have a responsi-
bility to leave a better world behind
us,” he says, highlighting a growing
concern of the sector: sustainability.

Kihner explains Greiner’s ap-
proach to this: “We only propose
products that make sense — we
were the first European producer to
stop using polycarbonates m food
packaging, for example. In addition,
we actively try to engage in recycling
technologies and are improving our
processes to enhance the recyclabil-
ity of products. We are convinced
that recycling is key.”

A circular economy is the answer

Austria’s manufacturers are at the forefront of technologies
and platforms that are helping the world to extract the

maximum value from plastics.

With awareness of the need to
rethink our linear, take-make-dis-
pose attitude to plastics rising,
Austria’s innovators are collabo-
rating to accelerate the move to a
circular economy in which plastic
is not wasted. The latest illustra-
tion of this came in June, when
Borealis, Europe’s second-largest
plastics producer, announced it
was cooperating on advancing re-
cycling technologies with Erema,
the world market leader in plastic
recycling machinery.

The agreement will “have
a catalytic effect” on the plas-
tic economy, believes Manfred
Hackl, CEO of Upper Austria’s
Erema, while Borealis CEO Al-
fred Stern explains why a manu-
facturer is investing in recycling:
“Circularity and sustainability
are of primary importance to us.
We can make a difference and
reinforce our position as a global
leader while doing so.”

Vienna-based Borealis is a
global player in base chemicals
and fertilizers as well as polyole-
fin plastics used in, for example,
automotive parts, packaging,
and the wires and cables used by
households and renewable ener-
gy generators. 36 percent owned
by Austrian oil and gas compa-
ny OMYV and 64 percent by the
Abu Dhabi sovereign wealth
fund Mubadala, it operates in 120
countries and made a profit of al-
most $1 billion in 2018.

Sustainable investments
Through its activities and those
of Borouge, a polyolefin joint
venture with the Abu Dhabi Na-
tional Oil Company, Borealis is
growing by investing in state-of-
the-art facilities worldwide and
innovation. In 2019, for instance,
it opened a polypropylene plant
in North Carolina and is current-
ly building a facility in Texas.
“We see a lot of potential in the
US for our differentiated prod-
ucts and technology,” notes Stern.
Borealis’ investment in in-
novation to create higher-value

Alfred Stern
CEO, Borealis

solutions has made it the most
patented company in Austria, he
says, “We are always looking to
increase the performance of our
products and bring down costs.”
Having pledged to quadru-
ple its recycled-plastic solutions
by 2025, Borealis is also heavily
investing in sustainable innova-

Circularity and
sustainability are

of primary importance
tous.”

Alfred Stern, CEO, Borealis

tions. Many of the resultant prod-
ucts could use in-house recycled
plastics as it owns two polyolefin
recycling plants and will increase
its recycling capacities.

Borealis is fast becoming a
leading force in the circular econ-
omy for plastics through invest-
ments like this, its partnership
with Erema, its involvement in
the creation of the Polyolefin Cir-
cular Economy Platform industry
initiative and other activities.

Not least of these is Borea-
lis EverMinds™, a collabora-
tion platform bringing together
plastic producers, recyclers and
users to find circular-economy
solutions. “We need much more
collaboration to fix the problems
with plastics. Borealis’ EverMin-
ds can spearhead this,” says Stern.

Industries tackie global challenges

AUSTRIA ECONOMIC PUNCH IN THE HEART OF EUROPE

Given industry’s importance to Austria, it is no surprise
that it is at the forefront of the transition to Industry 4.0,
especially when it comes to preserving resources.

A worldwide revolution is taking
place that is transforming indus-
tries by introducing new technol-
ogies to increase productivity and
preserve resources. Austria’s most
innovative firms are helping the
world adapt to the changing envi-
ronment by exporting technologies
that are Industry-4.0 ready.

One of those is Christof Indus-
tries, a provider of turnkey industri-
al plants that works globally for cli-
ents in many sectors including pulp
and paper, energy, petrochemicals
and environmental technology.

Founded in 1966, today it has
an annual turnover of around $550
million and over 4,000 employees.
“We offer a 360-degree portfolio
from concept engineering to ser-
vice and maintenance, and have a
strong focus on in-house research
into state-of-the-art technologies

Johann Christof
CEQ, Christof Industries

that reduce the environmental im-
pact of industries and are based on
the circular economy,” says CEO
Johann Christof.

The group was one of the first to
invest in waste-to-energy technolo-

gies in the 1990s. As a result, it is a
world leader in biomass renewable
energy plants. Its other numerous
innovations include turning plas-
tics into oils or chemicals, and tech-
nology for converting caustic water.

Many of its solutions are custom-
er specific and created with local
partners, as illustrated by a floating
waste-to-value plant in Singapore.
The group is also the technology
partner for AgriProtein, which uses
waste as a feedstock to turn flies
into protein for agricultural uses —
a technology that made Time rate
AgriProtein as one of 50 companies
that are shaping the future last year.

In 2017, Christof Industries

WWW.KTMGROUP.COM

THE OPPORTUNITIES
ARE ENDLESS WHEN
YOU ARE FEARLESS

utilized its decades of experience
in waste to commercialize a “zero
waste city” project that combines
13 technologies, says Christof: “It
takes a city’s various waste streams
and turns them into products like
energy, recyclables, animal feed,
biofuels, fertilizer and aggregates.”
The group now has a subsidiary
in Georgia. “We see a big oppor-
tunity in the US for green energy,
waste management and conversion,
efficiency and the circular econo-
my. Waste technologies that allow
cities, countries and industries to
operate sustainably exist today and
we want to play an important role in
executing them,” he states.

For further information please visit www.prisma-reports.com
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The EU’s second-most intensive R&D economy

An ecosystem of businesses, academics and public-sector
partners creates one of the world's best places for research.

In 2019, Austria’s innovation eco-
system — spanning universities,
research Institutes, businesses of
all sizes and public-sector advo-
cates — will spend around $14.4
billion on research and develop-
ment (R&D). That’s 3.19 percent
of the country’s gross domestic
product, making it the European
Union's  (EU’s)  second-biggest
spender on R&D after Sweden.

At the heart of this system is
the Austrian Research Promotion
Agency (FFG), the state-owned
one-stop shop for industrial R&D.
Described as “a strong partner
that does everything we can to
increase the competitiveness of
Austria’s R&D,” by its managing
director Klaus Pseiner, the agency
has a wide remit including research
funding.

In 2018, FFG awarded over
$930 mullion to 3,854 projects. “We

are focused on connecting compa-
nies to researchers and bringing
ideas to market,” says FFG's oth-
er managing director, Henrietta
Egerth. Another key public player,
the Austrian Science Fund, com-
pliments this by funding basic
research, “mainly supporting ear-
ly-career scientists that will be the
next generation of leaders,” says its
president, Klement Tockner.

As a result of such support, the
country has a dynamic start-up
scene. “‘As Austria’s leading start-
up promoter, FFG mvested about
$80 million into young businesses
during 2018 and many have al-
ready found success,” says Pseiner.

In addition to assisting Aus-
trian entrepreneurs, the agency
helps foreign startups re-locate to
Austria. Benefits for those start-
ups, as for all companies, include
a tax refund of 14 percent on

Atiractive international universities

World-class education and research capabilities draw
students, faculty and researchers to Austria.

International students are increas-
ingly being attracted to Austrian
universities offering high-quali-
ty, research-intensive education.
This phenomenon is being seen
in many of the country’s 22 public
universities and 21 universities of
applied sciences.

These universities produce
over 50,000 skilled graduates ev-
ery year and are crucial for deliv-
ering the research that feeds the
country’s innovative economy. In
2019, the QS World University
Rankings rated five of them as
among the world’s top 500, led by
the University of Vienna, which
is associated with 20 Nobel prize
winners.

Ranked 38th globally by QS
for business and management
studies is the Vienna Universi-
ty of Economics and Business
(WU), one of Europe’s biggest
universities in its field. Renowned
for its education and research ca-
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pabilities — and triple accredited
by leading accreditors EQUIS,
AACSB and AMBA — WU edu-
cates over 23,000 students a year
from 110 countries In a stunning
campus 1n Vienna.

Built in 2013, the site includes
a number of iconic buildings de-
signed by acclaimed architects in-
cluding Zaha Hadid. Studying in
this inspiring environment 1s cost-
free for EU citizens, while others
pay fees of only $780 a semester.
“In Austria, education 1s consid-
ered a public good and is funded
by taxpayers,” explains WU'’s rec-
tor, Edeltraud Hanappi-Egger.

Accelerating internationalization
Austria’s only economics and
business university is a key ex-
ample of how the country’s edu-
cation institutes are turning into
global players. It offers under-
graduate, executive, master’s and
PhD programs, many of which are

© Martin Lusser

Klaus Pseiner and Henrietta Egerth, Managing Directors,

Austrian Research Promotion Agency (FFG)

R&D and the chance to work
one of over 60 industrial clusters.
“‘Awstria’s niches include quantum
physics, cybersecurity, life scienc-
es, artificial intelligence, energy,
information technologies, manu-
facturing, aeronautics and space,”
says Egerth; “In all, our research
output is at a high level.”

Austria’s standards are acknowl-
edged in Europe: since 2014, it
has been awarded over $1.2 bil-

Edeltraud Hanappi-Egger
Rector, Vienna University of Economics
and Business (WU)

taught in English. “About 27 per-
cent of our students are interna-
tional, although this varies by pro-
gram. For instance, 90 percent of
those on an international taxation
PhD program come from abroad
and we have an English-taught
undergraduate program,”  says
Hanappi-Egger.

New programs are just one
way WU is accelerating its inter-
nationalization, she adds: “We
also recruit faculty members
and researchers globally, and are
pushing our programs into global
rankings.” These include a PhD

lion from the EU’s Horizon 2020
research and innovation program.
FFG, which manages projects
with international partners, has
strong ties in Europe. “One of
our challenges 1s to further devel-
op global partnerships,” Egerth
notes. “Research increasingly takes
place in worldwide networks. In
that respect, there is unexploited
potential in Austrian R&D,” adds
Tockner.

in finance that ranks in the top
5 percent worldwide and a mas-
ter’s In International management
that The Economist rates as the
world’s fifth best. Reasons for this
score include high alumni salaries,
faculty quality and WU'’s interna-
tional placement schemes.

WU i1s increasingly internation-
alizing its research activities as
well, she says: “We have outstand-
ing projects focused on innovative
aspects of economics, business
and business law. We have also
founded the first interdisciplin-
ary research Institute for cryp-
toeconomics, which has become
a huge knowledge hub, and are
planning a program on the digital
economy — a fleld in which WU
has the potential to take a leading
position.”

Aside from that, WU is col-
laborating with 240 prestigious
universities globally, including 47
in the US, covering research and
student exchange, academic pro-
grams and double degrees. For
the rector, this is just the begin-
ning: “T want to see WU expand
its international role and become
a reference for responsible eco-
nomics and business.”
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Taking a leap forward
In new research fields

Austria’s leading universities for research are working for
tomorrow by contributing to the development of solutions to
the biggest challenges facing global society.

“The role of higher education is to
prepare future generations so they
can manage a changing world,” says
Christa Neuper, the rector of the
University of Graz, a prime example
of an mstitute that is doing just that.

Austria’s  second-oldest  uni-
versity educates 31,000 students,
with US citizens forming the larg-
est non-European group. It offers
120 increasingly interdisciplinary
research-based  programs, many
taught in English. Their focus is five
future-oriented fields of excellence:
Climate Change Graz, BioHealth,
Complexity of Life (COLIBRI),
Dimensions of Europeanisation and

© University of Graz/Kanizaj

Christa Neuper
Rector, University of Graz

A dynamic life sciences cluster

Austria is becoming one of the world's strongest countries for
life sciences research, particularly in areas like medicine.

554 life sciences organizations
earning over $13.5 billion a year
are based in the region of Vien-
na. Businesses focused mainly on
biotechnology, pharmaceuticals
and medical technology include
startups and giants like Baxalta,
Boehringer Ingelheim, Novartis
and Ottobock.

They are supported by cut-
ting-edge research facilities, in-

-

stitutes and universities, such as
the Institute of Science and Tech-
nology.

The most important factor in
Vienna's heavyweight status in
medicine is the Medical Univer-
sity of Vienna (MedUni). With
26 hospitals, it is the largest med-
ical training institute in the Ger-
man-speaking world and at the
vanguard of European research.
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Researchers at the University of Graz investigate the swarm intelligence of bees

Smart Regulation.

“The university contributes to ad-
dressing society’s major challenges.
For instance, we have over a hundred
researchers exploring the economic,
engineering, social, political and leg-
islative changes needed to manage
climate change,” states Neuper.

International research profile

The university has a global network
of over 500 partner universities and
benefits from close cooperation with

“Vienna is attractive for med-
ical research on a global scale,”
says MedUni rector Markus
Miiller; “The integration of our
hospitals and universities is a
strength, for example, as it means
we have an huge amount of pa-
tient information.” This strength
has helped MedUni to contribute
to Austria’s startup system with
spinoffs like MedAustron, which

other institutes and businesses in
Styria, the Austrian region that tops
Europe’s rankings for research and
development.

Its unique research profile is set
to gain further prominence due to
an expansion program that 1s adding
about 40 professorships and infra-
structure worth €12 million. “We
need to keep providing excellent
conditions for research so that we
can carry on working for tomorrow;”
Neuper explains.

© Shutterstock / Alexander Raths
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is using groundbreaking particle
therapy to improve the chances of
curing cancer.

MedUni is investing over $550
million in new infrastructure,
which will include a campus for
its preclinical specialties, says
Miiller, who adds, “Austria can
be among the strongest nations
in the world in the field of life

sciences.”

One of the best universities
of economic sciences

For further information please visit www.prisma-reports.com
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The new green campus of Vienna University of Economics and Business

AUSTRIA ECONOMIC PUNCH IN THE HEART OF EUROPE

Vienna: The world’s
most liveable city

For 10 consecutive years, Vienna has topped Mercer's annual
quality of living rankings as the world's most liveable city.

Spotless, efficient and extreme-
ly innovative, the former Aus-
tro-Hungarian empire’s capital
city scores highly in interna-
tional rankings, thanks to its
excellent public infrastructure
and transportation networks,
safe and stable environment,
and broad range of cultural and
recreational activities.

Over seven million interna-
tional visitors flock to the city
every year to admire its stun-
ning architecture, parks and
castles, and to enjoy its vibrant
modernity, concert halls and
museums.

Dozens of international orga-
nizations — including the Unit-
ed Nations, OPEC, the Interna-

-
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The Vienna State Opera has been flooding the city with music since 1869

tional Atomic Energy Agency
and the World Wide Fund for
Nature — have chosen the city
as a base for their headquarters,
contributing to turning Vienna
into a key player for the promo-
tion of peace, security and sus-
tainable development.

It is also no wonder that the
city 1s firmly established in the
top-five most important meet-
ing-cities worldwide, attracting
more than 1.4 million event par-
ticipants to over 4,000 congress-
es, 8,000 conferences and 5,000
seminars a year.

Despite its position as the
world’s biggest German-speak-
ing city after Berlin, Vienna
1s a highly international place
and home to over 180 different
nationalities. Its strategic loca-
tion in the heart of Europe also
makes 1t an important trans-
portation hub and corridor for
the surrounding destinations of
Central and Eastern Europe. In
2018, more than 27 million pas-
sengers flew through Vienna In-
ternational Airport, an increase
of 10 percent on the previous
year.

A city of two million by 2030
By 2030, Vienna is projected to
be hosting about two million in-
habitants — a population level
it used to have before the split
of the Austro-Hungarian em-
pire — with another quarter of
a million people predicted to be
living in the surrounding area.
As the biggest infrastructure
operator in the municipal area,
Wiener Stadtwerke has made it
its mission to preserve the qual-
ity of life of its inhabitants and
to anticipate this transforma-

tion. Day after day, around the
clock, the company 1s working
to ensure security of supply in
both the energy and transporta-
tion sectors.

“We want to provide the best
possible quality of life for all of
Vienna's residents, at all times
of day and night, while conserv-
Ing resources as far as possible,”
explains Martin Krajesir, CEO

Vienna is one of
Europe’s fastest growing
cities, for which we have
a series of expansion
plans for inner and outer
city areas.”

Michael Ludwig
Mayor and Governor of Vienna

of Wiener Stadtwerke.

“Security of supply, access
for all to services that are daily
necessities and their affordabil-
ity are paramount concerns for
us. By 2030 at the latest, Vienna
will be home to two million peo-
ple. So that the city will be just
as liveable then as it 1s today, we
are investing almost $4.5 billion
between 2018 and 2022 alone
— $900 million each year,” Kra-
jesir adds.

About half of this will be
invested In energy Infrastruc-
ture expansion and mainte-
nance, and half in the upkeep
and expansion of public-trans-
port infrastructure. Wiener
Stadtwerke’s aim as a responsi-
ble public actor is to take public
utilities to the next level and to
transform Vienna into a smart
and environmentally friendly
city of the future.
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Making Vienna fit for the future

By investing in smart energy, Wien Energie is ensuring that
Austria's capital maintains its position as the world's most

liveable city.

Vienna's reputation as the
world’s most liveable city 1s, to
a significant extent, down to the
work of Wien Energie. Famous
for its Vienna Model — a recy-
cling waste heat system export-
ed all over the world — the com-
pany is the pivotal supplier of
electricity, natural gas and heat-
ing to the two million people,
230,000 businesses and 4,500
farms established in the Greater
Vienna area.

“Wien Energie is one of the
50-largest companies in Austria
by turnover, employing over
2,200 personnel,” explains CEO
Michael Strebl. “Our portfolio
includes electricity, natural gas,
district heating, e-mobility, so-
lar energy for businesses and
residents, fiber-optic high-speed
internet and  telecommunica-
tions.”

A fierce innovator and pioneer,
the company has its eyes firmly
set on the future. In order to
tackle the many urban challeng-
es that face Vienna, Wien Ener-
gie has laid out an ambitious and
sophisticated plan with multiple
objectives, starting with cutting
carbon dioxide (CO,) emissions.

Michael Strebl
CEO, Wien Energie

“Our goal 1s to drastically
reduce Vienna's carbon emis-
sions,” says Strebl; “In the next
five years, we will invest €1 bil-
lion into expanding renewable
energy production (such as solar
and wind), security of supply
and innovation.” As a result,
Wien Energie should be able to
add 600MW of solar capacity by
2030 — enough to feed about
250,000 households.

E-mobility 1s another focus
for the energy supplier. “40 per-
cent of our CO, emissions come
from transportation,” he notes.

By 2030, Wien Energie will provide 600MW of solar capacity
alone, which is equivalent to the consumption of 250,000
households or the cities Graz and Linz combined.”

Michael Strebl, CEQ, Wien Energie

Vienna at a glance
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Around 100,000 businesses

The headquarters
of over 200 multinationals

20 universities
and 200,000 students

For further information please visit www.prisma-reports.com

Solar energy is produced close to the customer in Vienna

In order to cut that, Wien Ener-
gie plans to work with citizens to
build 1,000 charging stations in
Vienna.

“What 1s unique to Austria
1s the way in which we integrate
citizens Into our processes.
As a result, they invest in our
windmills,  photovoltaics and
charging stations,” he adds.

This customer-centric approach
has now become a unique selling
point and trademark for Wien
Energie, as well as a central part
of its smart-energy transition.

“Vienna is the most liveable
city in the world — and we want
it to remain the most liveable
city in the world,” concludes
Strebl.
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An ambhitious
energy transition

Austria already leads Europe in the generation of electricity
from renewable sources, mainly due to its highly developed
hydropower sector. The country’s strategy for converting

to 100-percent green electricity production by 2030 could
provide the blueprint for the decarbonization of power systems

worldwide.

In line with the agreement made
at the 2015 United Nations Ch-
mate Conference in Paris, Austria
1s working to meet ambitious goals
for decarbonizing its businesses
and energy system that are spelt
out in the country’s climate and
energy strategy: “#mission 2030”.

The goals include expanding
renewable energy generation to
cover 100 percent of electricity
and 45-50 percent of total energy
demands by 2030, reducing green-
house gas emissions outside the
European Union trading scheme
36 percent by 2030 and moving
toward a climate-neutral economy
by 2050. “It’s a huge change and
we need to act fast,” says Herbert
Lechner, deputy managing direc-
tor and chief scientific officer at
the Austrian Energy Agency, an
important advisory body.

Austria currently generates 71

Herbert Lechner
Deputy Managing Director and Chief Scientific
Officer, Austrian Energy Agency

storage capacity.” As well as in-
dustrial-scale storage, homeown-
ers are being incentivized to store
their own electricity by installing
solar roof panels together with
batteries.

Initiatives like this that decen-

The electricity system of the past was created in one
direction — from energy supplier to consumer. Now it

works in both directions.”
Wolfgang Anzengruber, CEO, Verbund

percent of its electricity from re-
newables, with 60 percent coming
from hydroelectric facilities. Now,
notes Lechner, “The focus is on
increasing solar and wind.”

As for every country moving
toward these renewables, storing
surpluses for the time when the
sun doesn't shine or the wind isn't
blowing is a challenge, he says:
“Flexibility and efficiency are key.
Hydropower plants and batteries
can offer short to medium-term
storage but the big issue 1s shift-
Ing excess summer production
to winter. We need to build such
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tralize energy, digital advances
that allow customers to manage
their demand and Austria’s de-
carbonization policies will lead
to “radical changes in the energy
sector, with customers becoming
producers and new players enter-
ing the market,” states Lechner.

95 percent green electricity

At the forefront of the transition to
smart energy 1s Verbund. As owner
and operator of Austria’s electric-
ity grid, “We offer customers var-
lous energy management services
and rely on smart metering for

real-time information about de-
mand,” says CEO Wolfgang Anz-
engruber.

Clean energy generation is the
main focus for Austria’s leading
electricity company, he states:
“95 percent of our generation is
renewable and carbon free. We
operate over 100 hydro plants in
Austria and roughly 20 in Germa-
ny with a total output of 30 TWh,
which covers about 40 percent of
Austria’s electricity demand.”

Verbund believes that a third of
the additional generation Austria
needs to remove carbon from its
energy mix can be supplied by
building new hydro facilities and
increasing the efficiency of existing
ones.

As well as working towards this,
“Verbund will increasingly develop
solar and onshore wind — we al-
ready have just over 400 MW of
wind-power capacity in Romania,
Germany and Austria. In addition,
we want to enlarge our portfolio
with hydrogen as a future energy
source,” says Anzengruber.

Verbund’s pumped storage hy-
dropower plants in the Alps offer a
highly efficient way of storing and
releasing energy when needed but
the CEO says the company wants
to enhance its storage capacities
by utilizing batteries and hydro-
gen to better balance generation
with demand.

The company will take a step
closer to 100 percent renewables
when it closes its last coal-fired
power plant in 2020. “Our goal
must be to fight climate change.
Austria’s #mission 2030 targets
are ambitious, so 1s the timeline,
but what matters is that we do the
right things now,” he stresses.

One of Verbund’s pumped storage hydrpower plants

Wolfgang Anzengruber
CEQ, Verbund

Austria’s current and
future electricity mix

2016152 TWh171%

.

2030188 TWh1100%

@® Hydro @ Other renewables
Wind Fossil
Solar Imports

AUSTRIA ECONOMIC PUNCH IN THE HEART OF EUROPE

Storage: The key for secure
energy supplies in the move
toward renewahle energies

Austrian innovations in hydrogen and synthetic natural gas
could help the world fight climate change.

Hydrogen’s potential in the global
future of energy 1s huge. In a pro-
cess called “power to gas”, it can
be made by utilizing renewable en-
ergy to split water into its compo-
nent elements. The hydrogen can
then be stored and used as a ze-
ro-emissions fuel when needed. “It
could change the whole electricity
system,” says the Austrian Energy
Agency’s deputy managing direc-
tor and chief scientific officer, Her-
bert Lechner.

One reason it has yet to fulfill
its potential are the high costs
mnvolved 1n developing new infra-
structure to store the gas fuel but
an Austrian company has found a
groundbreaking solution.

‘RAG  Austria is  Europe’s
fourth-largest natural-gas storage
operator. We are crucial to energy

Markus Mitteregger
CEO, RAG Austria

supply security not just in Austria
but in neighboring countries, as
our facilities are also linked to
their gas grids,” states RAG CEO
Markus Mitteregger. Cleaner and
more efficient than other fossil
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fuels, natural gas will be an im-
portant source of stored energy for
decades to come, not least because
it can easily be used to balance
fluctuations in solar and wind pro-
duction levels to provide a stable
energy supply to customers.

However, says Mitteregger, ‘A
major research focus for RAG is
storage beyond the fossil-gas era.
We wanted to know if we could
reuse our existing natural-gas res-
ervolrs, with a capacity of about 6
billion cubic meters, for the long-
term large-scale storage of hydro-
gen made from solar energy.”

In a major trial, RAG demon-
strated that their naturally formed
underground reservoirs and as-
sociated pipelines are the perfect
solution to the challenge of hydro-
gen storage and distribution.

But during the trial, RAG made
an even greater innovative break-
through. By injecting carbon diox-
ide into a reservorr with the hydro-
gen, a microbial reaction occurred
that rapidly converted the two gas-
es into synthetic, sustainable and
storable natural gas: methane.

“We estimate that 10 percent
of gas reservoirs worldwide could
be suitable for the microbiological
conversion of renewable energy to
synthetic natural gas and, once the
concept 1s fully proven which we
hope will be by the end of 2019,
we will approach potential part-
ners with a view to initiating simi-
lar projects in other countries. Gas
guarantees secure, sustainable and
affordable energy, and RAG wants
to prove that it can also be green
on a large scale,” says Mitteregger.

WeLCOME TO THE FOURTH
INDUSTRIAL AGE.

The fourth industrial age has begun. An age in which the
internet is omnipresent and, through increasing networ-
king, machines are not just smart but intelligent.

As a global player in the field of lifting solutions, this
development does not surprise us. On the contrary,
together with our intelligent products, we look

forward to an exciting future.
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For further information please visit www.prisma-reports.com
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Austria’s energy future:
Driven by gas and

sustainability

Rainer Seele, CEO of energy giant OMV, explains how the
company is growing through sustainable diversification.

PR QOver six decades, OMV has
grown into one of Austria’s larg-
est industrial companies and it
is now a global giant. With more
than 20,200 employees, OMV
earned over $23 billion in 2018
from its operations in 30 countries
in upstream and downstream oil
and gas, petrochemicals and other
innovative energy sectors. Could
you explain why OMV’s geographi-
cal expansion has been particularly
rapid recently?

RS In the past, we had a very strong
focus on Europe and nearly 90 percent
of our business was on that continent.
Today, we have become a more inter-
nationalized company, with a focus on
diversifying into new regions like Rus-
sia, the Middle East and especially Asia.
In the latter two regions, we are taking
advantage of our shareholdership:
Mubadala, Abu Dhabi's sovereign in-
vestment fund, has been a shareholder
of OMV for 25 years and, together with
the government of Austria, it holds a
majority of the shares in OMV.

We saw that as an opportunity to start
a huge capital commitment towards
Abu Dhabi. We have committed about
$4 billion to Abu Dhabi and, within
two years, we have built an integrated
business model across the entire value
chain there that goes from the wellhead
to the production of polymers by Bor-
ouge, which is a joint venture between
the Abu Dhabi National Qil Company
and Borealis, a major Austrian plas-
tics manufacturer that OMV owns with
Mubadala.

PR OMV is one of five European
companies partnering with Rus-
sia’s Gazprom to build the Nord
Stream 2 gas pipeline, which will
be capable of transporting 55 bil-
lion cubic meters of natural gas
from Russia to Europe every year.
OMV is investing a bit over $1 bil-
lion into the project — 10 percent
of the construction costs. Why is
the pipeline important?

18

Rainer Seele
CEQ, OMV

RS We have to prepare for a grow-
ing European demand for natural gas
because some countries, like Germany,
are preparing to switch from coal to gas
and, of course, partially to renewable
sources of energy. At the same time,
We are seeing a very strong decling in
Europe’s domestic gas production. So,
Europe needs to import more gas and
has to invest in security of supply.

That security of supply can be in-
creased by diversifying sources and,
with that in mind, OMV has signed con-
tracts with Qatar and the US's Cheniere
Energy for liquid natural gas supplies.
However, we should also diversify im-
port routes and Nord Stream 2 does
that. The pipeline comes with a high se-
curity of supply because it crosses the
Baltic Sea from Russia to Germany and
there is no fransit country involved, so
there is a direct link between European
consumers and low-cost Russian gas.

Nord Stream 2 is in full compliance
with US and European trade sanctions
against Russia; there are opponents to
the project but | believe they are driven
more by economical than political inter-
ests. Some countries, such as Ukraine,
are opposed because they want to con-
tinue to ship the gas through their coun-
try to keep transit income. Others, like
the US, would like to sell more of their
own gas to Europe, but they will have to
compete on prices to do that.
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PR What other major oil and gas
projects does OMV have in its
pipeline that will help secure Eu-
rope’s energy needs?

RS We have just finished a pro-
duction investment project in Norway,
where Equinor is the operator, which
allowed new gas to go on stream at the
end of 2018. OMV is also investing in
Tunisia and planning a billion-dollar
project in the Black Sea in Romania, for
which the final investment decision has
yet to be made.

PR In July, OMV announced a
partnership with Verbund to build
Austria’s biggest solar photovoltaic
plant and evaluate the possibility of
constructing a hydrogen produc-
tion facility. Can you tell us more
about the importance to OMV of
sustainability and diversification?
RS Climate change is becoming the
top priority within Europe and | am con-
vinced that this has to become a global
issue. OMV can contribute with its sus-
tainability strategies. For example, it has
announced its intention to reduce the

oMV’s Schwéchat oil refinery near Vienna

In addition, OMV would like to
change from an oil company, our his-
torical roots, to a gas company and we
have already started changing our pro-
duction split, which is now 60 percent
in favor of natural gas. The company
will also move further into petrochem-
icals to reinforce our focus on sustain-
ability — our intention is to use oil
more as a valuable feedstock than an
energy component in the future.

Overall, we have to invest in profit-
ability so that shareholders will contin-
ue to invest in OMV and we can con-
tinue to pay dividends and create jobs.

PR How would you evaluate the
company’s recent business perfor-
mance?

RS Diversification has allowed us
to stabilize our business. OMV is now
a very stable performer in the trading
markets, has an extremely attractive
dividend policy for shareholders and
has seen strong growth — within the
last five years we have nearly doubled
the size of the company and our earn-
ings in 2018 were at a historic level. A

OMV is now a very stable performer in the trading markets,
has an extremely attractive dividend policy for shareholders

and has seen strong growth.”

Rainer Seele, CEQ, OMV

CO, intensity of its business activities
by 19 percent by 2025.

We not only want to clean up the air
but also the ocean and are investing in
ReQil® technology to recycle plastic
waste into high-quality synthetics like
crude oil, which we can then recycle
into eco-fuels or carbon-neutral petro-
chemicals. This is still a pilot project,
but we aim to develop it to a commer-
cial level with a capacity to transform
200,000 tons of plastic waste a year into
quality products.

few years ago, we produced 300,000
barrels a day, now it is almost 500,000
and we are targeting 600,000 by 2025.
We like growth, especially when we
can combine it with profitability. In the
last couple of years we have more than
halved our production costs, which was
tough work, and our profitability has in-
creased tremendously. We have clearly
said to the financial markets that OMV
will continue to be a cash machine and
[ will continue to increase the cost com-
petitiveness of the company.

A digital

AUSTRIA ECONOMIC PUNCH IN THE HEART OF EUROPE

nation on the rise

As digitalization accelerates across all layers of society — from
corporations to citizens — a new breed of ‘Made in Austria’ IT
champions take on more speed in the global market.

Closing the digital skill gap and
accelerating digital transforma-
tion have long been priorities
for successive governments in
Austria.

Although the country already
boasts high-end digital skills
compared to other markets, the
nation aims to raise the bar even
higher by integrating, for exam-
ple, digital education into the
curriculum of Austrian schools
at the earliest stage.

A frontrunner in terms of
digitalization is the region of
Styria in the south east of the
country, which has successtfully
transformed into a sophisticated
service hub and tech cluster that
hosts world-renowned compa-
nies and market leaders such as
Andritz, AVL List and KNAPP,

Green tech, software, data
management and gaming are
some of the strongest and fast-
est-growing business fields in
Styria at present.

“As a country, we don't have
many natural resources, but we
have human resources,” says

Gerald Hofer
CEQ, KNAPP

customers to implement ad-
vanced automated distribution
centers.

“We are the biggest integrated
solution supplier, also dealing
with all the data and software
processes assoclated with that,”
explains Hofer. “That’s how we
are different to other producers
that produce conveyors or shut-
tles. We do offer equipment, but
we actually always deliver fully
integrated systems and offer all

Our customers establish a relation with us not for a moment,
but for years and decades. We are a very stable partner on

which they can rely.”
Gerald Hofer, CEQ, KNAPP

Gerald Hofer, CEO of one of
the most outstanding technolo-
gy players based there, KNAPP
Started by a local engineer in the
1950’s, KNAPP has carved itself
a global name in the logistics au-
tomation systems business.

Integrated automation

The group has 4,500 staft —
including 200 employed by its
subsidiary in Atlanta, Georgia
— and 1t has accumulated a long
history of innovation and proven
performance in helping global

kinds of solutions around smart
distribution and production.”

To engineer its Innovative
in-house technologies, KNAPP
invests heavily in research and
development (R&D) and works
closely with researchers at uni-
versities, not only in Styria but
worldwide. Fueled by its cus-
tomers’ Increasing need for its
solutions, the group is poised to
break the €1 billion turnover bar
in the near future, with the US
currently accounting for about a
third of its business.

For further information please visit www.prisma-reports.com

Hofer's aim is to establish
KNAPP further as an indepen-
dent global high-tech brand.
“We love to make profits and
high turnovers, of course —
but what matters most to us is
putting in place sustainable and
mutually beneficial partnerships
with our customers.

70 percent of our business
comes from existing customers
and our goal is guarantee their
success,” he concludes.

High-tech global champions
Styria and Austria as a whole
abound with success stories like
this. Another example 1s SKI-
DATA: headquartered in Salz-
burg, the company has become
the worldwide leader in physi-
cal access control and revenue
management systems, offering a
broad spectrum of solutions for
ski resorts, stadiums, airports
and shopping malls.

In the gaming industry, No-
vomatic has also been redefin-
ing standards with its high-tech
gaming equipment that enabled
the company to reach a turnover
of over $5.6 billion in 2018.

At the top of the R&D podi-
um sits Infineon Technologies
Austria. A subsidiary of the Ger-
man  semiconductor-manufac-
turing glant, the company boasts
astronomical R&D  spending
of $560 million, 1,800 innova-
tion-dedicated employees and
last year announced a further
$1.8 billion investment in a new

KNAPP’s logistics automation systans h

ave won numerous international awards

semiconductor factory — the
largest R&D investment made
in Austria over the last few de-
cades.

From electric cars to cell
phone and passports, Infineon’s
products are everywhere and
contribute to addressing energy
efficiency, mobility and security
challenges.

Austria is a top business
place to be and an
excellent base for
technology in the heart of
Europe. This is where life
takes place — in a dense
and inspirational way.”

Sabine Herlitschka, CEO and
Chief Technology Officer, Infineon
Technologies Austria

Commenting on the group’s
choice of Austria as a base, Sa-
bine Herlitschka, CEO and chief
technology officer of Infineon
Technologies  Austria — states:
“Austria has excellent public uni-
versities, universities for applied
sciences and research centers
that are well connected both in
applied research and basic re-
search. It also has big and small
companies that interact inten-
sively. This 1s a typical charac-
teristic of Austria — having an
ecosystem that 1s big enough so
that we get the variety, while still
being small enough to facilitate
seamless cooperation.”
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A tourism giant

With almost 30 million international visitors each year
and a spotless reputation as a top travel destination that
is recognized as the “most tourism-friendly” by the World
Economic Forum, Austria is a giant in tourism.

“Nearly 10 percent of Austria’s
inhabitants are working in tour-
ism, directly or indirectly. Tour-
ism is a really important sector
for the economy — and it's a
growing sector,” explains Mar-
tin Winkler, CEO of Austria’s
leading private-sector tourism
player, Verkehrsbiiro Group.

“After Cyprus, Austria ranks
second 1n the European Union
in terms of tourism revenues in
proportion to the population.
That shows how dependent ev-
erybody is on the tourism busi-
ness,” adds Michaela Reitterer,
president of Austrian Hotel As-
soclation.

The sector accounts for al-
most a tenth of the country’s
gross domestic product, ac-
counts for more than 700,000
employees, and 1s of vital im-
portance as generator of jobs,

revenues and  development

20

Stunning landscapes keep Austria at the top of the skiing league

for Austria’s regions. Warm
and impeccable hospitality are
strong characteristics of the
country’s tourism offering and,
although big international play-
ers and brands have invested
substantially in it, the sector
remains heavily dominated by
small, family-run concerns that
help safeguard the nation’s cul-
ture and traditions.

“Tourism generates a lot of
economic activity in our re-
glons,” says Reitterer, “80 per-
cent of a hotel's expenses are
incurred within a 90-kilometer
radius of that premises — so
we are Investing our money in
the regions, we buy from the re-
gions and this is a great thing.”

Unparalled diversity

The seventh-most visited des-
tination 1n Europe, Austria
scores one of the highest den-
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The historic Hotel Sacher in Salzbur

sity of visitors per inhabitant
in the world and offers them
unparalleled diversity, combin-
ing a rich culture and history
with stunning natural sites,
high-quality infrastructure and
excellent gastronomy.

“Austria has a number of
unique features that keep on
attracting tourists, such as its
good foods, its distinct regions,
its beautiful landscapes, its
safety, 1ts clean environment
and 1its focus on sustainability.
We look after our forests and
we don’t have much pollution,”
says Reitterer.

From the refined elegance
of its capital city Vienna, to
the majestic Tyrol landscapes,
and the magical music and arts
scene of Salzburg, Austria has

exactly what it takes to appeal
to a wide range of global visi-
tors.

“Austrian  tourism 1Is not
just about Vienna. It’s not just
about its other cities, like Salz-
burg, and its not only about the
valleys and the mountains —
it’s about the whole country,”
mnsists Winkler.

His group, which has over
100 years of extensive experi-
ence and 3,000 employees, of-
fers a holistic range of services
in the fields of leisure and busi-
ness travel, and also plays a key
role as an event and congress
organizer. For him, diversity
and infrastructure are the keys
to continue developing Aus-
trian tourism in a sustainable
manner.

Europe’s #1 ski spot is also a
coveted year-round destination

Austria’s spectacular peaks and cosy mountain resorts
make a charming ski scene in winter and an adventurous

playground in summer.

Over two-thirds of its surface is
covered by the Alps and, aside
from its countless ski slopes, the
country also boasts six national
parks, 48 nature parks, 46,000
miles of hiking trails and 9,000
miles of cycling routes.

With so much natural beauty,
it is no wonder that Austria is
positioned as a preferred Euro-
pean travel destination — not
only for winter but also for sum-
mer, when it attracts a wide vari-
ety of fun, sport and adventure
lovers.

Sankt Anton am Arlberg,
Ischgl,  Solden,  Mayrhofen

and Zell am See are some of
Austria’s most popular ski des-
tinations, where local tourism
operators are deploying their
maximum efforts to remain top
of the international league and
to offer the latest innovations to
visitors.

As example, Verkehrsbiiro
Group 1s proposing smart ski
helmets with integrated aug-
mented reality to its guests. “We
are experimenting with all kinds
of new things that will help our
customers to enjoy their hol-

idays a little bit more,” says
group CEO Martin Winkler.
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The sachertorte is Vienna’s signature dessert

The sound of music and the taste of food

Austria's musical and gastronomical genius extends far beyond

Mozart and schnitzel.

Not many countries can claim
such an impressive history of
composers as Austria: Liszt,
Strauss, Schubert and, of
course, Wolfgang Amadeus
Mozart are just some of the fa-
mous musiclans born here.
Mozart’s hometown of Salz-
burg has become a true mecca
for classical music lovers, host-
ing many year-round orchestras
and events such as the ‘Sound
of Music’ festival, which at-
tracts over 300,000 fans every

Viennese property market set for further growth

year, while Vienna has also
forged a reputation as musical
capital of the world.

A refined experience

Aside from music, Austrian
creativity and innovation is
also expressed in food. Local
cuisine 1is rich with various
Central European influences
and includes a wide range of de-
licious regional dishes, includ-
ing tafelspitz (beef boiled in a
broth and served with apples,

horseradish and chive sauce),
erdapfel salat (Austrian pota-
to salad), selchfleisch (smoked
meat served with sauerkraut
and dumplings), liptauer (a
spicy cheese spread) and wie-
ner schnitzel.

Signature desserts to indulge
in are apfelstrudel and the re-
nowned sachertorte, which is
best enjoyed in one of the Ho-
tel Sacher’s gorgeous salons
where it has its roots.

This glittering landmark ho-
tel is to Vienna what the Plaza
1s to New York or the Ritz to
Paris: a testimony of Austria’s
extreme taste and refinement.

Austria has a long history
of being friendly, open
and international, and
those are some of the
reasons for our success.”

Matthias Winkler, CEQ
Sacher Hotels

“Whether you are in Salzburg
or Vienna, the Sacher hotels
should be part of your visit be-
cause we have a strong history
dating back to 1832 and Sacher
has always been the place to
be in Vienna, for both locals
and travellers,” professes CEO
Matthias Winkler.

As Austria's magnificent capital gears towards the two-million population mark,
real estate prices keep soaring, making Vienna a hidden gem for investors.

As economic growth continues, so does the
rise of housing prices in the country. Ac-
cording to the Austrian National Bank, real
estate prices went up 6.8 percent year on
year in 2018 — 5.2 percent in Vienna and
8.4 percent in the rest of the country.

“Vienna's population is gaining 10,000
to 15,000 people every year, so there is a
big need for residences and condominiums
— not just in Vienna but across all cities in
Austria,” explains Karl-Heinz Strauss, CEO
of PORR, the country’s flagship 150-year-
old construction group.

“A lot of infrastructure projects will also
take place in Austria in the next two to
three years: from highway repairs and main-
tenance, road lanes doubling and new ring
roads around cities to railway construction
and tunneling. Interest rates are not going
to increase 1n the next few years and, there-

fore, the construction and real estate indus-
try will remain stable,” he predicts.

Buoyancy in all real estate segments

Its eminence as the “world’s most liveable
city” has only strengthened Vienna’s appeal
to foreign investors. In 2018, Austria’s real
estate market reached almost $4.4 billion,
led by the office and retail segments. Insti-
tutional residential investments accounted
for about a quarter of this. Austrian law
firm Schoénherr alone handled over $2 bil-
lion in real estate transactions, many of
which were in the residential sector.

For Klemens Hallmann, a successful real
estate entrepreneur, mogul and owner of
Hallmann Holding, a leading private prop-
erty group, Vienna is simply “a hidden gem
waiting to be discovered by investors.” His
group has been involved in real estate proj-

o
L
S
S
=)
ES)
3
=
=
=
=1
E=}
2
=
=1
2
7]
©

Vienna'’s real estate prices rose 5.2 percent in 2018

ects for the past 20 years, establishing new
construction standards.

‘I see a lot of room for improvement
in the real estate and construction sector,
particularly when it comes to sustainability
and energy management. Our challenge as
a constructor is to develop housing spaces
that are smaller but as innovative as possi-
ble, and to combine atfordable housing and
energy management,” he notes.
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Hallstatt’s lakeside village in Upper
Austria is one of the country’s nine
UNESCO World Heritage sites

Sustainahility: The lessons from Austria

Austria's pioneering approach to the environment is grounded in 150 years of history.

© Langthaler

From the Tyrol mountains to the forests of vironmental 1ssues. One of them 1s the R20

Styria, A tlnns p10\1mltx to nature and tra-
ditional way of ndered a strong
national consensus around environmental pro-
tection. In fact, the country has been a pioneer
for the preservation and sustainability of the
natural environmen e the 19th cent
with, for example, the establishment of the
University of Natural Resources and Life S
ences in Vienna in 1872.

More recently, in the wake of the climate

Austrian World Summit that takes place in
Vienna r. Launched by entrepreneur
and ph anthropist Klemens Hallmann, the
event 1s gaining big global traction and this year
welcomed eminent personalities such as Ar-
nold Schwarz er, Anténio Guterres, Greta
Thunberg and several heads of state.

In Styria, a whole green tech valley has devel-
oped to spur new innovations around energy
and environmental technologies. About 200

citizen and private-sector Initie compar startups and research Institutes
en multiplying to g e deeper W 01L there including Saubermacher, a leading
and immediate action around en- /ator in waste management and recycling.

2019’s R20 Austrian World Summit in Vienna

New champions
step up for climate action

For CEO and entrepreneur Karl Ochsner, much more can be
done at the industrial and commercial level to tackle global

climate change.

The Austrian Karl Ochsner,
who has been running his fam-
ily heat-pump business for the
past 11 years, strongly believes
in Austria’s green tech industry
and in the substantial role that
his produgts in particular can
play going forward. His enter-
ise, Ochsner Heat Pumy
ssic “hidden Chdl‘npl
Austria and a pioneer in t}
pump busi
1zed 1n this field since 1978.
“We only specialize in heat
pumps. We develop and pro-
duce heat pumps for small
houses for water usage, all the
ray up to ones for huge build-
and industrial applica-

lains Ochsner. are higher than the carbon di- Pumps introduces the latest even though, as Ochs iy As a sma" countrv &y Austrians are some
In the last two s, Ochsner oxide (COJ.) generated by land technology and fresh 1de§s poin IL)‘LIF,‘ z"\t}lel‘lcat‘lg n we can be a testing hub with a strong of the most sincere,
Heat Pumps has r ed a 30 transportation. on how to use heat pumps in more ‘Californian spirit’ when - - 2
percent growth in s driven “With our heat-pump tech- industrial processes and big it comes to green technology. In ground for new Ideas_’ hﬁrllage. at the heart of hard\_lvorklng and N
mostly by the commercial sec- we can contribute to the buildings. “Customer comfort the long term, the US is a h policies and economic the continent of Europe pas_sm“ate people that
tor and the large clients that it Nations' Paris Agree- has increased greatly and we market and big opportuni frameworks. That’s why and, as Austrians, I've worked with. As a

caters for, such as Google, IKEA
and the supermarket chains

REWE and Spar. 70 percent of

its products are sold outside
Austria, in Europe and increas-
y China, where heat pumps
are looked at as a sustainable
alternative by the government.

One of Ochsner’s new generation of environmentally friendly heat pumps

have to spread that message,
he continues.

A focus on quality
The company brings 40 years
of experience to the table and
a high level of mnovation. “We
focus on the quality and life-
C of our products. A cheap
heat-pump operation based on
Karl Ochsner an air-conditioning unit will
CEO, Ochsner Heat Pumps only last 10-12 ars, whereas
our products can last more than
“Greenhouse gas emissions 20,” insists Ochsner.
generated by household heating Every year, Ochsner Heat

ment goals for CO, reduction,” focused on services.
Ochsner  states, adding that
customers using his compa-
ny’s pumps have so far helped
to stop 2.5 million tons of CO,
from being released. “Every heat
pump we helps this world
and fights climate change. We

customer throughout the entire
lifecycle of their heat pump,”
says Ochs

The US 1s a market that the
company 1s keeping a close ey

Emissions generated by
household heating are
higher than the carbon
dioxide (CO,) generated
by land transportation.
With our heat-pump
technology, we can
contribute to the United
Nations’ Paris Agreement
goals for CO, reduction.”

Karl Ochsner
CEO, Ochsner Heat Pumps

But for heat pumps, you need
a political environment that
sees green tech and renewable
energy as positive, that wants
to support 1t and sees the 11

of global warming. That’s som
thing; we're not s from the
US at the moment,” he advises.

Austria has produced
many pioneers in their
respective fields.”

Karin Kneiss|

Former Minister for Europe,
Integration and Foreign Affairs

‘s We are a multicultural —

we have a natural
openness huilt into our
DNA.”

Barbara Kolm

Director
Austrian Economics Center

country, it strikes the right
balance and is a lovely
place to live.”

Anas Abuzaakouk

CEQ and chairman of the managing
board, BAWAG Group
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MAKE HEA"VY A ANSPORTS LIGHTER
ON THE ENVIRYJNMENT NOW.
GAS, now!

Transporting goods across the country quietly while protecting the environment can already be done
today with trucks that run on natural gas. These generate almost no particulates and emit 15 % less CO,.
Compared to diesel, natural gas trucks are much quieter. Noise emissions are reduced by around half.
And with LNG (liquefied natural gas), long ranges are also achievable. But we still need to do more for
the environment: in the future, bio-methane and hydrogen will enable transportation to be almost
COy-neutral. That will be an important contribution to achieving the Paris climate targets.

Learn more now at www.omv.com ‘“ ‘

The energy for a better life. O M V


https://www.omv.com



