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One of South America’s smallest countries, Suriname is
set to undergo as transformation as the government aims
to capitalize on a series of oil discoveries by investing in
numerous sectors and ensuring a bright future for its people.
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Delivering on a promise
to invest in its future

Suriname aims to use its oil revenues to further diversify
the economy and develop sustainable sectors such as

agriculture and green energy

When Chandrikapersad ~San-
tokhi was elected as the Presi-
dent of Suriname in the summer
of 2020, he hoped to be able to
deliver on his ambitious cam-
paign promises and drive the
country forward. These hopes
were dealt a blow by COVID-19,
but having successfully navigat-
ed the pandemic there are now
encouraging signs thanks in large
part to recent developments in
the oil and gas industry.

After a flurry of oil discoveries
in Suriname’s offshore waters
were first made in 2020, To-
talEnergies i1s now preparing to
launch development studies for
a 200,000-barrel-per-day oil proj-
ect that could be worth an esti-
mated $20 billion over the next
20 years. This will enable Pres-
ident Santokhi to push ahead
with his plans to invest in energy,
infrastructure and food security.

“We are now reaching a lev-
el of stability and investors are
seeing positive reports about
the country, from the way we
are handling the discovery of oil
and gas in a sustainable and en-
vironmentally friendly manner,
to the positive results from our
sovereign wealth fund,” states
President Santokhi.

“What we'll get over the com-
Ing years 1s a huge sum of money
and we want to make sure there
1s a mechanism in place for sav-
ing that will help future genera-
tions. The income can also help
with the diversification of our
economy, particularly in regard
to growing the agriculture sector
and investing in port and cargo
facilities, as well as our transition
to green energy.

“We are also investing in food
security because that 1s another
major challenge this country fac-
es. We have a new food security
program and there has already
been investment from compa-
nies in the U.S. and Brazil.”

With a bright future ahead,
Suriname 1s also beginning to
attract increased Interest from
investors around the world. For-
eign direct investment inflows to
the country totalled $164 million
in 2021 but this figure is set to
dramatically rise in the years
ahead thanks to the government
outlining plans to modernize the
country’s institutional and legal
frameworks to protect investors
and eliminate restrictions.

“We're seeing a lot of new in-
vestors already. The attraction of
Suriname has always been here
but the oil and gas discoveries
have really added value,” ex-
plains President Santokhi. “We
have particularly seen a lot of
interest from the U.S. which is
helped by the fact we have an his-
torically very strong relationship
with the country.

“The U.S. company Alcoa was
mnvolved here for more than 100
years in the field of bauxite ex-
ploration and now we are seeing
interest coming from a lot more
U.S. companies. This is because
the relationship on a diplomatic
and technical level between the
U.S. and Suriname is very, very
good.”

Building strong relationships
In addition to the work being
carried out by the government
to ensure that there is an attrac-
tive Investment environment,
the American Chamber of Com-
merce (Amcham) of Suriname is
also spearheading efforts to pro-
mote trade, commerce, tourism
and investment between the U.S.
and Suriname.

Founded in 2002, the compa-
ny has firmly established itself as
a leading advocate for economic
growth, mnovation and partner-
ships within the South American
nation. It is also set to have an
important role to play in assist-
ing U.S. companies that work in
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Suriname has made a number of offshore oil discoveries in recent years

the oil and gas industry that are
looking to set up operations in
Suriname.

“AmCham 1s positioning itself
more and more as the counter-
part for all companies coming
from the U.S. who are interested
and want to know more about
doing business in Suriname,”
says Anuskha Varsha Sonai, Pres-
ident of AmCham Suriname.

“We  provide information
about the business landscape
and how things are regulated,

continue to grow and take their
business forward,” adds Sonai.

“We collaborate with these
local companies as we want to
strengthen the local value and
help to diversify our economy.
This can only be achieved by
helping these small and medium
enterprises to grow.”

“One of the many things that
we do 1s to create awareness be-
cause there has not been much of
a focus on exporting to the U.S.
In recent years. We are helping

What we’ll get over the coming years is a huge sum of
money and we want to make sure there is a mechanism
in place for saving that will help future generations.”
Chandrikapersad Santokhi, President of Suriname

helping many prominent com-
panies form collaborations and
partnerships.

“Now we are seeing a lot of
interest from U.S. companies
because of the oil boom. They
are looking for local partners,
suppliers, contractors and per-
sonnel. We are playing a role in
this process by sharing informa-
tion and organizing events where
there is a lot of networking and
knowledge-sharing.”

Aside from the oil and gas
industry, AmCham Suriname
1s also playing a pivotal role in
helping the government to real-
ize its plans to further diversify
the economy by providing sup-
port to local businesses that are
looking to grow.

“We are also working with Su-
rinamese companies that want to
export to the U.S. and are look-
ing for partners so that they can

to outline the capacity and the
potential by setting up events
that connect local exporters with
companies in the U.S..

“When we see that there are
certain barriers in the regulation
process we communicate with
the ministries and institutes in
Suriname. For instance, we are
working closely with the govern-
ment on the new privacy laws
that relate to intellectual proper-
ty and digital privacy. So we help
In numerous ways.”

With huge potential for col-
laboration between the U.S. and
Suriname in the years ahead,
AmCham Suriname is set to
continue to expand. The com-
pany has more than doubled
its membership in the last four
years and expects to grow at an
even faster rate as the country
prepares for an exciting period in
its history.
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A responsibility to its
people and the planet

President Chandrikapersad Santokhi has outlined his
desire to help Surinamese people for generations to
come and ensure that the country continues to be
one of the leading lights when it comes to low carbon
emissions and protecting the environment

In the following interview, we hear
from  Chandrikapersad ~ Santokhi,
President of Suriname, about his
plans to nurture economic growth,
the importance of the country’s
emerging oil and gas sector and a
desire to bring prosperity to all Suri-
namese people.

It is more than three years since
you were elected as the Pres-
ident of Suriname. What have
been some of the most import-
ant decisions you have made in
that time?

Before | even took office we
presented a rebuilding plan for
the country and our strategy was
comprised of three parts. To get
the financial crisis under control,
bring some stability to the country
and then grow the economy. One
of the first decisions | took was to
follow the path of international law
and enter into negotiations to settle
part of our debt crisis which stood
at $4 billion. One thing was sure,
we could not continue the previous
policy of borrowing money so that
was stopped immediately. We then
looked at ways to decrease expendi-
ture and increase our income.

We reached an agreement with the
International Monetary Fund in De-
cember of 2021 and began looking
at ways to restructure the economy.
Therefore, we took a lot of measures
to increase our income and expand
the income to more sectors. We also
lowered the expenditure by steadily
phasing out our subsidy policy. But
perhaps the toughest issue was the
exchange rate as we chose to go
with a floating exchange rate based
on supply and demand. This caused
some unrest but it was clear that it
was the only path we could take for
a brighter future for our people. We
have now come out of this recovery
stage and have reached a level of
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Chandrikapersad Santokhi
President of Suriname

stability. Now it's time to give back
to the community and bring some
relief.

How do you plan to use the
country’s recent oil discoveries
to benefit the people of Surina-
me?

The latest information suggests
that we have a reserve of around
700 million barrels so we could re-
ceive as much as $20 billion over
the course of the next 20 years. As
an administration, we have been
looking at how to make use of this
huge income and ensure that there
are policies in place that will help
people for generations to come.

We also believe that this income
should be used for the diversifica-
tion of our economy, from transition-
ing to green energy to supporting
the agriculture sector. We are now
responsible for designing a policy
that will be based on sustainability
and transparency and this will in-
clude a policy for investment and
attracting investors.

We have also put in place a se-
ries of policies that will help us to
promote local content in everything
from tourism, real estate and infra-
structure to port and cargo facilities.

FP Editorial had no part in the creation of this content
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Presidential palace at Independence square in Paramaribo, Suriname

We are determined to bring prosper-
ity to all the Surinamese people, not
justa small group.

You recently met with the lead-
ers of Brazil and Guyana, are
there plans in place to work
closer with these two nations?
We had a meeting where we
signed an agreement for regional
development. This will include the
further development of a highway
that can interconnect Brazil and
Guyana, as well as building a bridge
between Suriname and Guyana.
The expression of interest has been
made and we are assessing the bids.
The hope is that Suriname can func-
tion as a hub for cargo, especially
via our ports, and we have discussed
plans to develop a new international
airport in the west of the country to
help serve the oil and gas industry.

Topics such as green energy and
climate change have come into
greater focus in recent years,
can you tell us about any plans
Suriname has across these ar-
eas?

to produce energy through rice pro-
duction.

We are one of only three car-
bon-negative countries in the world
and we have hired numerous scien-
tists and technical experts to ensure
we remain carbon-negative despite
all of the investment in oil and gas
production. We have a responsibility
to protect the planet.

Can you reveal to us any plans
for boosting tourism and attract-
ing more visitors from the U.S.?

On my most recent trip to the U.S.
| had a meeting with the Council of
the Americas in New York and my
message was that American Airlines
should once again offer flights to
Suriname. We are in discussions
with the airline as there is a lot hap-
pening in the country. We have a
Radisson hotel opening very soon,
while a Hard Rock Café has opened
at The Internation Mall in Paramari-
bo. There will also be new openings
in the entertainment, services and
connectivity sectors.

There has been a lack of informa-
tion about Suriname which is why

We also believe that this income should be used for the
diversification of our economy, from transitioning to green
energy to supporting the agriculture sector.”

Chandrikapersad Santokhi, President of Suriname

There is a timeline designed for
the transition to green energy for
countries around the world and we
are supporting this timeline and
transition. We are already producing
more than 50% of our energy from
green resources. We generate hydro
energy through our dams and we
have invested in a lot of solar energy
projects in the western part of Suri-
name. In the interior of the country,
all the villages are supplied by solar
energy. We are also exploring a way

we are working on a policy to attract
tourism. What we have done as an
administration is to remove all the
barriers to the traffic of people to the
country, so people travelling from
the U.S. and most other countries no
longer need a visa. | have also been
speaking to local airline companies
so they have increased investment
and can expand their flight connec-
tions to the US. So | expect us soon
to have more aircraft and airports to
handle more regional flights.



Aerial shot of indigenous village Kwamalasamutu in South Suriname
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Green pathways for Suriname’s growing support sectors

Suriname’s government is setting up a framework
to develop its logistics, tourism and communications
sectors while remaining true to its green roots

As Investment rises into Surl-
name’s promising oil and gas
sector, the local government is
focusing on developing its key
support sectors with a sharp fo-
cus on sustamnability and com-
bating climate change. While
the lush tropical nation has been
a net-negative carbon economy
since 2014, maintaining and
profiting from its status as a lead-
er in negating carbon emissions
is chief among its priorities. ‘It is
crucial we invest in knowledge on
how to maintain our climate-pos-
itive status while developing our
focus industries,” said Albert
Jubithana, former minister of
transport, communications and
tourism of Suriname.

Green tourism
The former minister highlighted
the country’s natural beauty and
biodiversity as one of the linch-
pins of Suriname’s thriving local
tourlsm sector, something he
coins Suriname’s “Green El Do-
rado.” The nation 1s 93% covered
in forests, which are home to
around 5,100 types of plants and
1,800 types of land and marine
animals. “For more than 300 mil-
lion years sea turtles have come
to our beaches to use them as
nesting sites. We are also home
to the unique Gonini eagle spe-
cies,” he said.

Suriname’s local customs are
a major attractor for the rapidly
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Albert Jubithana
Former Minister of Transport,
Communications and Tourism

growing ecotourism segment,
including the use of the cala-
bash species of plant to replace
plastics in dinnerware. “We want
tourists to experience drinking
and having food with calabash,
which can also be handcrafted
as souvenirs. With increased
demand, we can develop more
plantations and create jobs,” said
Jubithana. Among the country’s
top priorities 1s building up the
nation’s aviation sector to sup-
port tourism and trade. The
government has set a goal to in-
crease the number of air service
agreements from only 13 in 2020
to 30, effectively bridging the
smallest country in South Amer-
ica with other nations on the
American continent, Africa, Asia
and Europe. “With investments

rising in our nascent oil and gas
industry, investors need to know
we are working on connecting
Suriname with the world,” said
Jubithana. In June 2023, Surina-
me successtully signed an air ser-
vices agreement with Qatar. The
former minister also outlined the
possibility of developing an avi-
ation maintenance department
in Suriname to support local and
regional operations.

Green innovation

According to a recent market re-
search study by datacenterHawk,
Latin America is set to see the
highest growth in technology
adoption worldwide during the
post-pandemic period. To stay
ahead of the digital curve and
support growth of industrial
activity, Suriname 1s looking to
upgrade its telecommunications
capacities while remaining green.
“In communications, there is talk
about installing poles across the
country, which presents threats

the massive amount of data pro-
cessing required by the region’s
hydrocarbons sector. “Suriname
does not have many natural di-
sasters such as earthquakes and
tornadoes that are disruptive to
data centers,” said Jubithana.
“We need to make the market
more attractive for large oil and
gas companies who will have ac-
tivities in the country and give
them competitive advantages.”

Cultural investment

The former minister also called
for heightened investment in ed-
ucation to build up local capabil-
ities and continue cutting down
the global carbon emissions:
“Having experts travel from
Asla to Suriname casts a much
larger carbon footprint than
if we can hire within our own
country or the Caribbean.” The
country’s human capital is seen
as competitive due to a high pro-
ficiency 1n languages among its
population, including English,

It is crucial we invest in knowledge on how to
maintain our climate-positive status while developing

our focus industries.”

Albert Jubithana, Former Minister of Transport, Communications and Tourism

to the environment and fauna.
We need to adapt,” said Jubi-
thana. The former minister has
pointed towards the adoption of
new technologies as a solution
such as Starlink, the world’s first
and largest low-orbit satellite
network.

Under its digital strategy, Su-
riname 1s also positioning itself
as a data center hub to shoulder

Spanish and Dutch. Jubithana
also emphasized the need for
more investment in building up
the country’s healthcare sector.
“Investors need to understand
that one of our main goals 1s
to increase the quality of life of
our citizens. As a nation of ap-
proximately 600,000  citizens,
it is not overly challenging on a

global scale.”

FP Editorial had no part in the creation of this content
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Empowering indigenous
and local communities

The Amazon Conservation Team, ACT Suriname, aims to
protect the relationship between the forest and its people

For the past 27 years, the Ama-
zon Conservation Team (ACT)
has partnered with indigenous
communities across Suriname,
Guyana and the north of Brazil
to protect tropical forests and
strengthen traditional culture.

In Suriname, the ACT works
with indigenous communities in
the south of the country whose
locations are extremely remote
and 1solated. Only reachable by
plane or via a multi-day boat
ride, the tribes that live in these
eight villages have exceptional
knowledge of nature and tradi-
tional medicines that have been
used for centuries.

“We have three strategic pil-
lars and people are always at the

center,” explains Ben D’Leon,
Communications & Marketing
Coordinator at ACT. “We do
habitat, land and forest manage-
ment, as well as running a ranger
program where we train young
people from these communities
to monitor and take care of the
rainforest. We have 60 rangers
spread out over all the villages;
that is a lot for Suriname.

“We also carry out mapping,
which is a speciality of ours. We
make biocultural maps, where-
in we Integrate the information
that is vital for the subsistence of
these tribes. This includes holy
places and where they hunt and
fish.

“The final pillar is internal

© Amazon Conservation Team Suriname

An indigenous woman preparing kasiri, a beverage made from the cassava plant

governance as it is important to
strengthen the communities so
that they can stand up and or-
ganize themselves. This helps
them to make well-informed de-
cisions when dealing with west-
ern governments and NGOs.”

The ACT is also working on
ways to help the indigenous peo-
ple, of which there are around
12,000 in Suriname, achieve a
sustainable income that does not
have a negative effect on nature.
One area currently being ex-
plored is eco tourism.

“This  type of communi-
ty-based tourism is just getting

g

started but we want to develop
facilities where visitors can enjoy
a culturally immersed experience
in Suriname,” states D’Leon.
“It won’t be mass tourism as we
want to protect the environment
but 1t will provide people with
a chance to engage with indig-
enous people and learn about
their culture.

“Ultimately we want everyone
working in these tourist spots to
be local and for the profits to be
shared into a community fund
which they will then manage.
That fund will also support other
developments.”

Attracting visitors while protecting the environment

Suriname wants to become the destination of choice for
tourists who want to embrace nature and culture

In the following interview, we hear
from Albert Egbert Jubithana, Suri-
name’s former Minister of Transport,
Communications & Tourism, about
the country’s plans for the aviation
sector and its determination to pro-
tect the environment.

Could you provide us with an
overview of your strategic vision,
primary objectives and key min-
isterial priorities for 2024 and
beyond?

When we came into office in
2020, we needed to start again from
point zero. But we believed, and still
believe in developing Suriname. Qur
vision is to unlock the country and
put it on the world map. In regards
to tourism, we may be a small coun-
try but we have a variety of natural
attractions such as forests, beaches,
rapids and rivers, as well as unique
animals and plants. We also want to

showcase our heritage and culture.

In order to achieve this, we aim
to raise the number of air service
agreements signed with countries
in South America, Africa, Asia and
Europe from 13 to 30. Negotiations
have already begun as we believe
Suriname can become a hub within
South America.

Another area that is particularly
important is how we maintain our
climate-positive  status, especial-
ly as our oil and gas business will
intensify in the years ahead. So we
will need to start compensating for
that and finding the right balance as
our carbon emissions will be higher
in the years ahead.

So we are currently assessing in
which areas we should invest, such
as in electric and hybrid vehicles,
to keep that balance. This will be
explored in the aviation industry, the
maritime sector and in our ports.

Can you also tell us about your
plans when it comes to the com-
munications industry?

We are always discussing the
need to have more utility poles but
these can be a threat to nature so we
are looking for another solution. We
have other technology such as Star-
link satellite connection and we will
continue to find alternative solutions.

We are also going to invest in data
centers as these will provide ser-
vices to the oil and gas industry and
help with the supply chain. With big
companies such as TotalEnergies
and BExxon Mobil about to conduct
their activities in Suriname, we need
to make it attractive for them in terms
of the facilities.

As you continue to invest in ar-
eas such as tourism and trans-
port, how important is it that Su-
riname stays climate-positive?

It is a big challenge but we know
that we need to find the right balance
when investing in public transporta-
tion, aviation, maritime, communi-
cations and tourism. | was a speaker

at World Tourism Day and shared
examples of green investments in
tourism. One was discussing the im-
portance of the calabash, which is a
plant species that we use as a uten-
sil for eating and drinking. Not only
does it get rid of the need for plastic
cups and cutlery but these products
can also be sold as souvenirs as they
are handcrafted.

We want to make tourists part of
our culture and they will appreci-
ate these experiences. That's just
a small part of what we can do but
we are developing broader and more
long-term solutions. We want to in-
vest in green tourism and we're al-
ways looking to the future to see how
we can introduce and execute this
successfully.

We are very proud of the fact that
forests cover 93% of our land mass
and we want to protect that and share
it with the rest of the world. We want
to maintain our position as guardians
of nature, which is exactly what our
native people continue to do. They
provide the best example of how you
can live in nature.
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Checking in to Suriname’s
hospitality hoom

Suriname’s hotel sector is revitalizing its offerings
to meet an expected rise in demand due increased
investment and foreign business in the country

Suriname’s nascent tourism sec-
tor Is seelng an Increase In activity
fueled by new investment oppor-
tunities In the country’s natural
resources. In 2021, around $14.2
million was generated by tourism,
with higher revenues expected as
the country rapidly industrializes.
To support this effort, the coun-
try’s hospitality sector is currently
undergoing a significant revamp,
including major hotels such as the
Courtyard Marriott Paramaribo.
“Demand for rooms is increas-
ing,” said Egon von Foidl, general
manager of the hotel. “Currently
the country only has around 800
rooms. Between now and around
2025, we are going to add around
400 more hotel rooms that will ca-
ter particularly to the growing oil
and gas segment.”

Resort for business

The Courtyard Marriott Paramari-
bo currently takes up a large share
of available rooms in Suriname,
with 140 currently available. The
hotel contains four boardrooms
and a spacious garden and pool
area that allows for large events for
up to 500 guests, including wed-
dings, concerts and large business
conferences. Due to its size, the
hotel has become a central node
for foreign investors in Suriname.
“Around 90% of our clients are cor-

Egon von Foidl
General Manager
Courtyard Marriott Paramaribo

porate, mostly from the oil and gas
and gold mining sectors,” he said.
Another draw is the property’s
fine dining options, with four dis-
tinct restaurants on the property.
Included is a bistro that features
high-end Mediterranean food, a
venue featuring Japanese-Peruvi-
an cuisine and a steakhouse that
imports premium steaks from the
United States. Recently, the Court-
yard Marriott Paramaribo opened
the outdoor Ettore’s Wood Fire
Pizza Kitchen, which is currently
being run by a Sicilian chef and fea-
tures a traditional pizza oven. “Ina
country like Suriname, if you have
a hotel with only one restaurant,
you limit your capacity,” said Foidl.
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Courtyard Marriott Paramaribo

To support growth of the tour-
ism and hospitality segment,
Courtyard Marriott Paramaribo is
also focused on building up local
talent, including through its in-
ternship program. ‘After workers
complete their internships and fin-
1sh their degree, they return to us.

We mentor them to take on
higher positions,” said Foidl. The
property has around 120 workers,
with only 10 positions filled by for-
eign talent.

ter-saving toilets, which is a huge
mnvestment.” According to global
market intelligence firm Research
Analysis and Insights, sustainable
tourism 1s currently worth $242.5
billion and is growing at an annual
compound rate of 6.2%. Accord-
ing to the hotel’s general manager,
Suriname is seeing a shift towards
catering to foreign business: “The
government 1s working on improv-
ing infrastructure and cleaning up
the airport; it wants to be sure that

Around 90% of our clients are corporate, mostly from
the oil and gas and gold mining sectors.”
Egon von Foidl, General Manager, Courtyard Marriott Paramaribo

The hotel 1s also committed to
helping Suriname upkeep its po-
sition as a leader in sustainability.
By 2025, the property expects to
meet all criteria required by the
international eco-certification label
Green Key Global. “We recycle
and are in the process of renovat-
ing,” said Foidl. “For example, we
are changing all our toilets to wa-

everything required by investors is
available.” He also pinpointed vis-
ibility as a key hurdle in unlocking
Suriname’s  economic potential.
“One of the things that we are
working on 1s to promote the pro-
file of Suriname on a global basis.
While we have many opportuni-
ties in the country, most people do
not know where we are,” he said.

COURTYARD

BY MARRIOTT

Paramaribo

FP Editorial had no part in the creation of this content
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An enticing offering
for husiness travelers

The Courtyard Marriott Paramaribo has the ability
to cater to the varying demands of corporate guests

In recent years, the government
in Suriname has emphasized its
desire to diversify the economy
and deepen business ties with the
U.S. and Europe. This has led to
a rise In the number of corporate
visitors to the South American
nation and thus the demand for
hotels offering a range of busi-
ness services has increased.

This is particularly the case in
the capital of Paramaribo where
numerous professional events
and conferences take place
throughout the year. And one
hotel that has capitalized on the
increasing number of business
travelers is Courtyard Marriott
Paramaribo.

Located along the Suriname

&

Population

625,597 (as of December 2023)

e

Forestation

Suriname retains 93% of its original forest cover —
the highest percentage in the world.

=

S

UNESCO World Heritage Sites

Suriname has two UNESCO World Heritage Sites:
the Central Suriname Nature Reserve and the
Historic Inner City of Paramaribo

River, the hotel offers a range of
services for business guests and
those in the meetings, incen-
tives, conferences and exhibition
(MICE) industry.

“For the conference market,
we have four boardrooms, but we
also have a very large pool/garden
deck. As an example, we recently
had an event for 100 people that
was attended by the President
and the American ambassador,
which was for the American
Chamber of Commerce of Su-
riname,” states Egon von Foidl,
General Manager at the Court-
yard Marriott Paramaribo.

“We can also host smaller
board meetings with compa-
nies like Staatsolie, the local oil

company, which regularly uses
rooms that can accommodate
around 10 to 12 people. For larg-
er events, the pool deck can host
up to 500 people.

“We can even build an addi-
tional tent that raises the num-
ber of guests to close to 800 so
we are very diversified when it
comes to catering to the MICE
market.”

With the global MICE market
valued at $876 billion in 2022
and expected to grow at a com-
pound annual growth rate of
7.5% from 2023 until 2030, it is
increasingly important for Suri-

Important facts and figures

Situated on the northeastern coast of South America, Suriname offers a fascinating blend of history and natural
beauty. Home to vast stretches of well-preserved rainforest, visitors will discover a melting pot of cultures.

Total GDP

$3.6 billion (2022)

Total land area

It is the smallest country in South America,
measuring just 163,820 sq km

Flora and fauna

The Central Suriname Nature Reserve,
at 16,000 sq km, covers around 11% of Suriname’s
land area and is home to over 5,000 plant species

and 400 bird species

FP Editorial had no part in the creation of this content

The Courtyard Marriott Paramibo offers an excelent range of business services

name to cater to the MICE travel
and tourism market.

Foidl adds: “There’s quite
a bit of growth in the industry
and we're especially seeing the
impact of the oil and gas indus-
try which is leading to increased
demand.

“With the government work-
Ing on Improving infrastructure
and improving the airport, and
the potential of the oil and gas
industry to have a major impact
on the economy, there is going
to be a rise in demand for hotel
rooms and we hope to answer
that demand.”

ad

GDP growth rate
1.89% (2022)

i

U.S. - Suriname trade

In 2022, trade in goods between the
U.S. and Suriname totaled $609 million

Turtles

Suriname is home to the largest population of
leatherback turtles in the Western Hemisphere


https://www.marriott.com/search/findHotels.mi?searchType=InCity&destinationAddress.city=Paramaribo&destinationAddress.country=SR&marriottBrands=CY&showMore=true&nst=paid&cid=PAI_GLB00050JC_GLE000BM3N_GLF000OP0C&ppc=ppc&pId=uktbppc&gad_source=1&gclid=CjwKCAiA75itBhA6EiwAkho9ezbj4xn-lg2aZl2AhOKixj56yXscnbKsS6xcEuG-Jn5fTB0tZFF7YRoC7doQAvD_BwE&gclsrc=aw.ds&view=list#/1/
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0il will continue to be a major economic driver in Suriname

The importance of a diverse energy sector
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Overview of onshore and offshore exploration and production blocks in Suriname

Energy company Staatsolie has a crucial role to play
in the shift to more sustainable energy generation

For the past 40 years, Staatsolie
has played a key role in fueling
Suriname’s economic growth and
is now heavily involved in the
country’s journey toward energy
sustainability. Aiming to strike a
balance between energy availabili-
ty and sustainability, the company
1s adopting new strategies in order
to achieve its goals.

In addition to a renewed fo-
cus on the recent substantial
offshore oil discoveries, which
includes Block 58 — Suriname’s
first deepwater source of o1l and
gas — Staatsolie 1s exploring nu-
merous options when it comes to
renewable energy resources.

“In our vision and our business,
we must focus on the client and
what the client wants. For now,
they accept oil and gas and we
will continue to work 1n this area,
in the onshore, offshore and in
the downstream sector, but we're
slowly going to make the shift to
more sustainable energy genera-
tion so that we can meet the cur-
rent and future requirements of
our customers. This will be crucial
for the long-term survival of any
hydrocarbon-based company,” re-
veals Annand Jagesar.

“We have given the offshore a
prominent focus In our strategy
development plan as the Block 58
discovery is such a big develop-
ment; we have calculated that it
will generate anywhere from $16
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Annand Jagesar
Managing Director, Staatsolie

billion to $26 billion of income
over the next 20 years. That will
have a huge impact on the country.

“But we are also looking at clean
energy in terms of solar and hydro-
power. We can already generate
75% of the electricity that is used
in Suriname through our hydro
plant and in the future we will in-
troduce solar power.

“Now that we are moving into
offshore, we will also be looking at
generating energy from wind pow-
er as we have to look at all forms of
clean energy.”

Thanks to the ability to gener-
ate power from numerous differ-
ent sources, Staatsolie 1s also in the
early stages of looking at ways to
export excess energy to neighbor-
Ing countries.

It is challenging to provide elec-

tricity in the northern part of Bra-
zil, among others in Manaus and
Boa Vista, which 1s a huge distance
away from the main cities. But it 1s
only a short journey to Suriname
so this is one area being explored,”
says Jagesar.

“There 1s an initiative called
Arco Norte, which will connect
the east of Brazil with the west,
through the three Guianas. This
could be a way that we bring ener-
gy to this region and in the future
they might want green energy.”

Fueling economic growth

While renewable energy will un-
doubtedly have an important role
to play in the energy matrix in the
years ahead, the offshore oil dis-
coveries made at Block 58 in Su-
riname will see Staatsolie explore
the offshore market for the first
time in a move that could have
substantial benefits for the coun-
try’s economy.

so it’s a whole different game for
us. Fortunately, we have partners
with vast experience, such as To-
talEnergies and APA Corporation.
They will help us to develop our
knowledge even further.

“We have also recently signed
production sharing contracts for
Blocks 63, 64 and 65, as well as be-
ing in the running for the second
shallow shore bidding round for 11
new Blocks offshore in Suriname.”

Despite emerging as an oil ex-
ploration hotspot and there now
having been numerous offshore
discoveries made, Suriname is de-
termined to protect its rich biodi-
versity. This is a resolution that 1s
shared by Staatsolie.

“We are one of just three
countries in the world that is
carbon-negative and we want to
maintain that status,” adds Jage-
sar. “That is very important and
it means that we have to develop
the country in a responsible man-

We’re slowly going to make the shift to more sustainable
energy generation so that we can meet the current and
future requirements of our customers. This will be crucial for
the long-term survival of any hydrocarbon-based company.”
Annand Jagesar, Managing Director, Staatsolie

“Our onshore crude oil business
is small, with a daily production
of approximately 16,500 barrels.
But with the first development off-
shore we are talking about 200,000
barrels daily so it 1s on a much
larger scale,” explains Jagesar. “The
discovery was made 180 kilome-
ters off the coast of Suriname and
the wells are 5.5 kilometers deep

ner. From the o1l production side,
there are not a lot of greenhouse
gas emissions but there is from
the use of oil.

“It 1s important that we can en-
sure that we keep the emissions
low from the production side so
that we can protect the country
and make sure that we remain car-
bon-negative.”

FP Editorial had no part in the creation of this content
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Mission

Developing energy
resources to
maximize the
long-term value
for Staatsolie and
Suriname

E: investors@staatsolie.com

We gladly welcome you to learn

more about the business market
and opportunities in the beautiful

Republic of Suriname.

Follow us www,staatsolie.com



https://www.staatsolie.com/
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Building a hrighter
future for Suriname

Having taken on numerous large scale infrastructural
projects in Suriname and helped connect the country,
Baitali Group is now hoping to expand operations
throughout the region and explore new sectors such
as agriculture, IT and the oil and gas industry

In the following interview, we hear
from Baitali Group CEO, Farsi Khu-
dabux, about the company’s exciting
expansion plans and its efforts to
reduce its carbon footprint.

How do you see infrastructure
development play a role in at-
tracting further investment to the
country and stimulating the local
economy?

Suriname is underdeveloped from
an infrastructure point of view. There
are a lot of areas that don’t have prop-
er access, especially in the southern
part of the country. The majority of
the economic activity goes on in the
northern part and the coastal zones.
That's also where you have most of
the important roads, bridges and all
other infrastructure.

Therefore, the development of
infrastructure will be very important
as it will give access to the south-
em part of Suriname. This is where
a lot of activity will be taking place,
especially in regard to sectors like
housing and transport.

Suriname is a land of a lot of un-
discovered opportunities and we are
preparing ourselves to be the local
partner for a lot of investors from all
parts of the world. We can be a very
good local partner to any big foreign
investor that wants to come here to
invest in infrastructure or any other
projects related to maybe mining or
to the oil and gas industry.

What growth opportunities do
you see for mining in Suriname
and how are you looking to de-
velop this subsidiary?

To be honest, we started that
company by default. It happened ap-
proximately 10 years ago as we are
the largest construction company in
Suriname and a lot of our raw ma-
terials are stone. We had a reliable
stone supplier until 2013 and then
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Farsi Khudabux
General Manager, Baitali Group

we struggled to find a company to
fulfil our needs. The only way to the
secure material supply chain for our
company was by starting our own
mining company.

Up until 2019 all of our produc-
tion was going towards our own
construction company but then the
oil and gas boom started in Guyana.
Now we have a lot of requests from
Guyana and we are exporting a lot
of stone to the country. So this is an
area we will continue to explore.

Could you elaborate on the key
principles of your growth strat-
egy and how they have contrib-
uted to the company’s success?

We started purely as a contractor
and we used to build roads, bridg-
es and a lot of the civil construction
works that are awarded by the gov-
ernment. But we decided that we
wanted to expand our operations so
that we could cover every aspect of
infrastructure.

We fry to cover the entire value
chain from the design right through
to the engineering and construction.
Through this we can facilitate devel-
opment across Suriname, because
infrastructure is one of the most criti-
cal conditions for development.

A typical bauxite road

Before 2019 we were largely
building roads, bridges and ports,
S0 anything that could be described
as hard infrastructure. But in recent
years we have also started to become
involved in digital infrastructure so
we now provide cables for telecom-
munications companies. This led to
us taking over the operations of Unit-
ed Caribbean Contractors, so this is
the side of the company that handles
the digital infrastructure.

What are your plans for the fu-
ture of the company?

There are two main aspects. We
want to grow in different businesses,
but we also want to grow in the re-
gion. Baitali Group is now very well
established in Suriname and we have

weather, how are you adapting
your infrastructure development
work to a changing reality?

There are a lot of projects at this
moment related to the environment
and environmental protection. To be
honest, the environment is some-
thing very new for Suriname. But
| very much agree that we are see-
ing the results of climate change in
Suriname, especially in the projects
related to agriculture.

There is a shortage of water when
it's the dry period, and there is an
abundance of water when it's the
rainy period. Things like canals need
to be adjusted and elevated because
we now have water that is getting to
high levels that were unknown. Es-
pecially in our mine sites, we have to

We believe that food will be the commodity of the future.
We also want to grow in IT because we think information
technology will be very important in the next decade.”
Farsi Khudabux, General Manager, Baitali Group

a subsidiary in Guyana. We have also
recently started operating in Barba-
dos so we want to grow throughout
the region.

Then in terms of the different sec-
tors that we want to grow in, there are
areas where we see potential. One is
agriculture because we strongly be-
ligve that food will be the commodity
of the future. We also want to grow
in IT because we think information
technology and any business asso-
ciated with it will be very important
in the next decade.

The third one is in businesses re-
lated to oil and gas; that's actually an
area we want to explore in the next
five years.

Given Suriname’s environmen-
tal vulnerability to the effects of
natural disasters and extreme

adapt a lot to cope with the effects of
climate change.

We have a company policy when
it comes to the environment. First of
all, we are trying to reduce our fuel
consumption and we are now re-
placing power generators with solar
energy. Furthermore, when we have
completed a mining project we make
sure that we fill up the mine and
plant tress to reduce the footprint of
the site.

We are also investing a lot in
technology that is aimed at recycling
old roads and building new roads
with recycled material. In that way,
you don’t need a lot of stone and
you don't need to mine a lot. We're
actually decreasing the demand for
stone. That’s what we do in our own
company to cope with the effects of
the environment.

FP Editorial had no part in the creation of this content

SURINAME RESUMING GROWTH, WELCOMING INVESTMENT

Sponsored Content - Produced by Prisma Reports

A national airline commited
to offering the hest service

Bringing hospitality to the forefront, Surinam Airways
is also focused on protecting the environment.

Operating since 1962, Surinam
Airways 1s one of the oldest air-
lines in South America and has
been able to not only survive,
but thrive while numerous other
airlines in the region have been
forced to cease operations.

Initially focused on connect-
ing all areas of Suriname through
the creation of airstrips, the
flag-carrier airline played an im-
portant role in allowing indige-
nous people to travel throughout
the country. This was especially
key for those living in the Ama-
zon rainforest.

“We were ploneers in the
1960s as we offered connectivi-
ty throughout Suriname,” says

Steven Gonesh, Acting Chief

Steven Gonesh
Acting CEQ, Surinam Airways

Executive Officer at Surinam
Airways. “From these early years
we were able to evolve and start

Surinam Airways has been in operation since 1962

offering flights throughout the
Caribbean and even transatlantic
flights to the Netherlands.”

Key to the airline’s success has
been its commitment to offer-
ing the best possible service, as
Gonesh explains: “Suriname has
great hospitality. We bring on
board that Surinamese warmth
and do our utmost to bring reli-
ability to the top of our list. This
1s done hand in hand with the
safety of our operations.”

In addition to a focus on ser-
vice, Surinam Alrways continues
to collaborate with local commu-
nities to create jobs, promote
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[ ]

Y URINAM AIRWAYS.
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www.flysim.com
e-mail : callcenter@flysim.com
e-mail : surcargo@flysim.com

sustainable development and
conserve the unique natural en-
vironment.

“We partnered with nonprof-
it organization Conservation
International where we support
the Tiriyé tribe to protect the
pristine Amazon Forest through
the sustainable regenerative har-
vesting of touca nuts,” explains
Gonesh. “By supporting the
indigenous people we can help
them in their efforts to protect
235 acres of pristine Amazon
rainforest, which includes 132.7
million trees that absorb 191,000
tons of carbon dioxide a year.”
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Suriname: Unparalleled natural
beauty in the perfect location for
tourism and exports

The green heart of the Amazon offers a
wealth of oppprtgmhes In tourism, transport :&W;. _“i‘\ﬁ
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